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HAVYHO-HACTABHOM BUJERY EKOHOMCKOT ®AKYJTETA BPYKO
CEHATY VHUBEP3UTETA Y UCTOYHOM CAPAJEBY

Mpeamer: Msgjewraj komucuje o MpHjaBbeHUM KaHIuAaTHMa 3a W300p Yy aKaIemcko 3Babe
JOLIEHTA, yka HayuHa obnacT MapkeTHHr.

OmnykoM Hayuno-Hactassor Bujeha Exonomckor dakynrera bpuko, YHuBep3uTeTa y HcTouHoM
Capajesy, 6poj: 03/2-97-4/23 on 15.02.2023. roauHe, nMeHoBaHU cMo y Komucujy 3a pasmaTparbe
KOHKYPCHOT MaTepujana W Mucame 13BjellTaja M0 KOHKypCy, 00jaB/bCHOM y NHEBHOM JIMCTY “I'nac
Cpncke®, on 18.01.2023. roaune, 3a u36op y aKaJeMcKo 3Bame JIOICHTA, YiKa HayiHa o0nact
MapKkeTHHT.

MOJAIIX O KOMUCUIHN

CacraB KOMHMCHj€ Ca HA3HAKOM HMCHA 1 NIPE3MMEHa CBAKOT /laHa, 3Baba, Ha3HB Hay'THe obnacTH,
Hay4HOT I10Jba U YK€ Hay4He/yMjeTHHUKe 00/1acTH 3a Kojy je uzabpaH y 3Bame, 1aTyma u3bopay
3Barbe M Ha3uB (aKynTeTa, yCTAHOBE y KOjOj je 4laH KOMMCH]j€ 3aroCieH:

1. ip Momuniio Iloseuh, penosruu npodecop, MpeicjeIHHK
HayuHa o0sact: J{pylITBEHE HayKe

Hayuno nosse: ExoHOMHU]ja 1 1OCTIOBaKE

Vika HayuHa obnact: MapkeTHHT

Jlatym n36opa y 3same: 12.07.2016. ronune

Vuuep3uteT y Mcroynom CapajeBy

ExoHoMcku (akynrteT bpuko

2. Jlp 3opan boretuh, peaoBHHU npogecop, 4iaH

Hayuyna o6aact: JIpyluTBeHe Hayke

Hayuno nosse: Exonomuja

Vska Hay4Ha obmacT: [1ocnioBHA eKOHOMHja U MEHAUMEHT
Jlatym n3bopa y 3Bame: 12.06.2016. roaune
Vuusep3utet y beorpany

ExoHOMCKH (BaKkyaTeT

3. Ip Iepuua Maitypa, unau

Hayuna o6nact: JIpyluTBeHe Hayke
Hayuno nosse: ExoHOM#ja 1 110C/I0BakbE
Vika Hay4uHa obnacT: MapkeTHHT

Jlatym u3bopa y 3Bame: 25.11.2010. roauue
VuusepsuteT y bamoj Jlynu

ExoHoMCKH (haKyJITeT
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Vipmepanter y ACTOMHOM Capajesy University of East Sarajevo

Ha npeTx0HO HaBe1eHH KOHKYPC NpHjaBUIIO C€ TPH (3) xkanauaara:

1. lejan (Munopan) Tewwuh
2. Anuc (Canko) Ilyumika
3. bopo (Ponomyb) Hunuh

Ha ocHOBy nperieaa KOHKypcHe JOKyMeHTauuje, a nowTyjyhn 3aKkoH 0 BHCOKOM
o6pasosatby (,,CiykOeHH TIaCHUK PenyGnuke Cpricke®, Gpoj: 67/20), TlpaBunHuk O
ycaoBuMa - 3a M360p y HayuHO-HAaCTaBHa, yMjeTHHUKO-HACTaBHa, HACTABHA M CapajHuika
spama (,,Cnyx6enyn rnacHuk PenyOnuke Cpncke”, 6poj: 2/22), Cratyt VHUBEp3UTETA Y
Ucrounom CapajeBy W I1paBUIHMK O MOCTYIIKY H ycnoBiMa M300pa aKaaeMCKor oco0Jspa
Vuupepsutera y HMcrounom Capajey, Komucuja 3a nucamne u3BjeITaja 0 MPUjaBILEHUM
KaHIMIaTMa 3a u360pe y 3Barba, Hayuno-HacTaBHOM Bujehy ExoHomckor dakyarera bpuko
u Cenary Yuusepsutera y McTouHoM CapajeBy noaHocu cibesehu ¥3BjellTaj Ha Jaske
Oy uHBaIbE:

U3BJEIITAJ
KOMICHJIE O IPHJABJbEHHM KAHMIATHMA 3A U3BOP ¥ 3BAILE

I NOJAII O KOHKYPCY

OIyKa 0 PACHHCHBAKY KOHKYPCa, OpraH u AATYM JI0HOLIEHHA OTYKe

01-C-408-XLV/22, Cenar YHuep3uTera y Uctounom Capajey, 27.12.2022. ronuue

J{HeBHH JIHCT, AaTyM 00jaBe KOHKypCa

|, Inac Cpricke*, 18.01.2023. roauHe

Bpoj KaHAM/IATA KOJH ce oupa

Jenan (1)

3pambe U HA3HB yXkKe Hay'1iHe/yMjeTHHYKe 00.J12CTH, 32 KOjy je KOHKYpPC pacnucan

TToueHT 3a yKy Hay4Hy obsacT MapKeTUHr

Bpoj npujaB/beHHX KAHAHAATA

pu (3)

IT OJALM O KAHANJTATUMA

TIPBU KAHJIMJIAT

1. OCHOBHU BUOT'PA®CKH noaAlu

ViMe (MMe jeHOT PO/iuTesba) U Npesnme

Iejan (Musopan) Tewwuh

JlaTyM ¥ MjecTo pohera

23.10.1988. roauue, bpuko

VcraHoBe y Kojuma je KaHauaaT Ouo 3amocicH

ExoHOMCKH (hakynTeT bpuko Y HUBEP3UTETa y Hcrounom Capajesy, ,,bpuko-rac ocurypame” 1.1.

3Ban-a/pajiHa MjecTa
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[BUILH ACHCTEHT Ha YIKOj HayuHO) obna
epeHT 33 HaOaBKY M MApPKETHHT
Hayuna obnact

2. CTPYUHA BUOT'PAD®HUIA, JUILIOME U 3BAIbA
OcHOBHE CTY/IHje/CTyAHje MPBOr HHKJIyCca

Hasup MHCTUTYLM]e, FOJIMHA YTHCca 1 3aBpLICTKa

ExoHoMckH dakyaTeT bpuko YHUBEP3HTETA y Wcrounom CapajeBy, 2007-2011

¢t MapKeTHHT, aCUCTEHT Ha yIK0j Hay4HOj 061acTH MapKeTHHr,
pYLITBEHE HAYKe
UjiaHCTBO Y HAYyYHUM U CTPY1HHAM opraHMBaLmjaMa Wad yapykemnuMa

Ha3uB cTYAMjCKOT Nporpama, U3jasHor MojyJa
ExoHomuja, cMjep MeHauMeHT
CTeueHO aKaJIeMCKO 3BabE
UIJIOMUPaHA €KOHOMUCTA

IMocTANIIIIOMCKE cTyamje/cTynje Apyror HHKjIyca
Hazue MHCTUTYLIM]E, FOJIMHA YMHCa U 3aBPLIETKA
EKOHOMCKH (akyireT bpuko YHHBEp3UTETa Y Hcrounom Capajesy, 2011-2014
Hasus CTYAM]CKOT MPOrpama, usnasHor MojyJia
MapKeTHHI ¥ MEHAUMEHT

CreyeHO aKaaeMCKO 3BaKE

Marucrap eKOHOMMUj€e

Hac0B MarucTapckor/MacTep paaa

3ajH, MMTIEMEHTALH]a M KOHTPONA TPXKHIIHO OpMjEHTHCAHNX CTPATETHja npenyscha

Vka HayuHa/yMjeTHHUKa obnacT

MapKeTHHT

TlokTopat/cTyauje Tpeher unkayca

Hasne MHCTMTYLHMje, TOJMHA YIUCa U 3aBPLICTKA (naTym npujase u onbpane ;mcepTauuje)J

[Exonomcky dakynTeT Y HUBEp3UTETa y Beorpany, 2014-2022 (04.06.2019. ronune — 14.10.2022. roauHe)

Hacl0B JOKTOPCKE MCEpTalmje ﬂ

'V THLaj OCBET/bEHba Ha MOHALIAbE Kyrauad y manonponaju y Cpouju, 1{pHoj I'opu 1 bocHu 1 XepLieroBuHu J
|

VYika Hay4yHa O6ﬂaCT, cTeueHO aKaJaeMCKO 3BaAKBC
MapkeTuHr, JlokTop HayKka — eKOHOMCKE HayKe

IIperxoHHu H300pH y 3BakH2 (MHCTHTYUHjA, 3BAILE H nepuon)

1. ExoHomckH dakynret Bpuko YHHBEp3UTETA Y Hcrounom CapajeBy, aCUCTSHT Ha y3KOj Hay4HOj 001acTH
Mapketunr 2015-2017

2. ExoHOMCKH (hakynreT Bpuko YHuBep3uTeTa y Hcrtounom CapajeBy, BUILN aCHCTCHT Ha y0j HayUHO]
oGnactu Mapketusr 2017-2022

3. Exonomcku dakynreT Bpuko YHHBEP3HTCTA Y Hcrournom Capajesy, BUILIHA aCHCTEHT Ha y3K0j HayuHoj
o6mnactu MapkeTtunr 2022- 1 Tpaje
3. HAYYHA/YMJETHHYKA JJEJATHOCT KAHJAUJATA
PagoBu mpHje NPBOT H/HJIH NOCLEAILEr u3bopa/penszdopa
JlocTaBbeHH PalloBH 06jaBJbeHH Y MOC/BEMHHX 5 (roxuHa):

1. Ctesuh, C., Panoeanosuh, JI., Tewwh, [1., Tanacuh, Jb. u Mehenosuh, b. (2021). Hempadicusarse 0 cmarey u
npobaemumay nocio6arby Maiux u Ccpeorux npedysehay bpuxo ducmpuxmy Bocue u Xepyezosune, HayuHo-
Tpy4HO MCTPKUBAILE, Exonomcku dakynteT bpuko, bpuKko.
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Vimsepauier y ACTOMHOM Capajesy University of East Saraievo

Llusb UCTpaKHBaba je O1o na ce 06e36ujene noysaaHe uHpopmalmje O CTawy U npobnemuma y nociosarby
MaJIiX U CpeabHX npeay3seha y bpuKko AMCTPUKTY BuX, Ha OCHOBY KOjUX Ce MOry Mpeiarat MOACTHLIAJHE
mjepe 3a wHxoB Oyayhu pazBoj. HcTpaxkuBarse je peai3oBaHo Ha Ga3y UCMUTHBAKA CTABOBA U MHUIILBCH:A
MEHALMEHTa PENPEe3eHTaTHBHOT Y30pKa ciyyajHO H3abpaHnX MakX M CPEIbIX npeny3seha y bpuko
nuctpukTy buX. Pesyiratu MCTpaKnBarba MOy KOPUCHO nocnysuTH Bnaau bpuko aucTpUKTa buXy
Kpeupaby Mjepa eKOHOMCKE [OIUTUKE ¥ PA3TMUUTHX 00JIMKa [I0ACTHIIaja pa3Bojy MaJuX U CpelmhuX

npeny3eha 1 npey3eTHUKA Y HAPEAHOM NepHoaY.

_Tesié, D. (2020). Measuring dimensions of service quality. Strategic Management-[nternalional Journal of
trategic Management and Decision Support Systems in Strategic Management, 25(1), 12-20. (ERIH+, DOAJ)

In the modern business environment, service companies face the challenge of continuous improvement of
the quality of services. Retail managers must use an adequate system for evaluating the quality of the
services they provide within the retail establishment. One of the tools that managers use is SERVQUAL
analysis, which consists of five dimensions in the traditional model. The aim of this paper is to highlight the
importance and necessity of measuring the dimensions of service quality in retail outlets. The subject of this
paper is investigating the attitudes of customers in a retail store in Bosnia and Herzegovina, on the
perception and expectations of the quality of services provided to them. The results of the study indicate that
the gap between performance and expectations of all dimensions is negative, i.e. that none of the
performance according to the dimensions of the SERVQUAL model exceeded respondents' expectations.

3. Tesi¢, D., Tanasi¢, Lj., & Mededovié, B. (2020). Analysis of the work status structure of the graduate students
of the Economic faculty of Brcko. Journal of Faculty of Economics Brcko, 14, 50-56.

The paper analyzes satisfaction with both educational and scientific research services of the Faculty of
Economics Brcko. The analysis is based on the results obtained in 2018 from a scientific research project
titled: "A Survey of the Graduate Students Satisfaction with the Services of the Faculty of Economics
Brcko". The subject of the research is the work status structure of the Faculty of Economics Brcko
graduates. The research was based on the sample created on the basis of the population recorded in the
database of the Faculty’s Student Service for the period from 1979 to 2017. The aim of the research was to
establish the work status of the respondents, and to compare it with the average situation in Bosnia and
Herzegovina. The obtained results of the analysis indicate the positive market positioning of the diplomas of
the Faculty of Economics Breko. T hey pointed out the fact that the Faculty of Economics in Brcko continues
to produces adequately educated and skilled staff both for the private (real) sector and the public sector as
well.

_ Panosanosuh, J1., u Teuuh, J1. (2020). Kopuuhere yenyra e-TProBUHE Ha Mo y CTYAGHTCKO] MOTTyTaLmju
Bpuko auctpukTa bocue 1 XepuerosuHe. 360pHuk paoosa XXV uHmepHayuoHanHo2 Hayuno2 ckyna CM2020,
VuupepsuteT y HoBom Cany, EKOHOMCKH dakynrer y Cy6oruum, Cy6otuua, 180-187.

JIMruTaTHa peBoylnja, Kao IpOMjEHa M3 aHanorHe y JMFMTANHY TEXHOOTH)Y, je JOHHMjes1a MHOLUITBO
1poMjeHa y CBHM cpepama KUBOTA JbYIH, N1a TAKO Uy tprosuny. [IpomjeHe y HaunHy MOCJIOBamka CY
eRUIEHTHE Y CBUM I10JbMMa, a Heszaobunasna je, usmehy ocranor, u TpaHcdopmaLmja MaJIoNpoajc.
Manomnpozaja, Kao MOoCpenHHK w3MeDy npou3Bohaua u Kyrua, 0KHBHaBa CBe pehy TpancopMaimjy ca
pa3BojeM MOJEPHUX AMIHTAHNX Texnonoruja. TpaaulMoHaIHO, Manonpo/aja ce cMarpana buznuKH
MPUCYTHHM OOjEKTOM, y KOjeM KyTIL Mopajy (u3nyKy GuTi npucyTHH 1a 61 00aBUIM KYTIOBUHY. JaHac,
npeny3eha koja ce GaBe MaJIONpOaajoM, CE CBE BULLC npunarohaeajy niorpebama CaBpeMEHOT KyTila, T¢
pa3Bujajy MOC/IOBHE MOJIEIIE, KOjH He 3aXTHjeBajy OAL Kynua fa Gye mpUCYTaH y ManonpoaajHoM 00jeKTy aa
6u 06aBuo KynoBuHy. Jla Ou carienaim 3Hayaj e-TProBUHE Ha Maro 3a KOPHMCHHUKE, CMPOBENCHO je
HCTpaKHBambe y yrorpebu ycyra e-TproBuHe y CTYZIeHTCKOj Moy 1auuju bpuko nuctpukra bocHe 1
XepuerouHe. Llnsb pana je nia ce yCTaHOBH KOJMKH je cTereH ynorpede 1 KOjU Cy CTaBOBH O €-TProBUHU Ha
MaJio Of CTpaHe HAaBENCHE nonynalmje, a MeToae Koje ce KopucTe y pany ¢y aHanu3a, CHHTE3a,
reHepaM3allija ¥ CTATHCTUYKE METOAC.

5. Tawnacuh, Jb., Tewmh, 1., 1 Methenosuh, b. (2020). OujeHa 3a10BOJbCTBA CBPLICHUX cTyJeHara yciayrama
Exonomckor Gakynrera bpuko. 36opHuk padosa ca Lllecme meliynapooHe KOHpepeH uje "Tlepcnekmuge
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napmiepcmsa 6nacmu, npugpede u UHCMUMyYuja 6UCoK02 0bpazosarea y NOOCMuyarey eKOHOMCKoe paseoja’,
'Vuugepsutet y Uctounom CapajeBy, Exonomck akynrer bpuxo, 1-8.

Y pazy je U3BpLIGHA aHANM32 OLjeHa 3a10BOJBCTEA HacTaBHO-0OPa30BHUM M HAyUYHO-HCTPAKUBAUKHM
ycnyrama EkoHomckor dakynreTa Bpuko. CripoBe/icHa aHanu3a 0asupana ce Ha peyaratima
npukyrberum y 2018. rofuHK, y OKBUPY Hay4HO-CTpY1HOT MCTpakHBama "MCnnUTHBAKE 3a10BOJBCTBA
CBpIIEHHX CTy/IeHaTa yciyrama Exonomckor ¢akynrera bpuko", peain30BaHOT O/ CTpaHC EKOHOMCKOT
daxynrera Bpuko. [TyTem pasmMaTparba JIHIHUX CTABOBA H MCKyCTaBa NPHMapHUX KOPUCHUKA yCIyra
M3BpIICHA je oujena KBanupHKOBAHOCTH CTeUeHOT 00pa3oBatba 3a MPOHAJIAKEIHE 3aN0CIICH:a, oLjeHa oMjepa
BaKHOCTH MOjeAMHHX KOMIIOHEHATa 3Hatba M BjEIITHHA 33 HCIIHTaHUKE 1 nonpunoca Exonomckor
daxynrera Bpuko y ToM morney, kao ¥ MpolljeHa Haaorpaabe CTPYUHNX KOMIIETEHLIHja KpO3 Hay4HO-
MCTpaXKMBaYKe aKTHBHOCTH (aKyITeTa. JloGujenn pesyNTaTH aHaTH3e YKa3aiu Cy Ha MO3UTHBHY TPAKULIHY
NO3MIMOHKpaHoCT aunuoma EkoHomckor pakynrera bpuko. ITpu Tome, MyTeM CyMapHOT Nperie/a AaTnx
npenopyka WAeHTUGUKOBaHHU CY Oynyhu npaBUM JjesioBama 32 notpebe nasber yHanpehera Kpanurera pajia
oBe 00pa3oBHE MHCTHUTYLIH]E.

6. Ctesuh, C., Tanacuh, Jb., Mehenosuh, b. u Temuh, 1. (2019). Hcnumusarse 3a00606CM6A CEPUIEHUX
cnyoenama yciyeama EkoHoMcKoe paxynmema Bpuxo, Hay4HO-CTpY1HO HCTPAXKUBARLE, ExoHomckH dakyJITeT
bpuko, bpuko.

V ycnoBnuma u3paxeHe, HedunTpHUpaHe NoHy e PasInIHTHX 00pa30BHUX YCTAHOBA Ha TPKUIUTY
BUCOKOLIKOJICKMX MHCTUTYLIHja, 3a[10BOJbCTBO CBPLICHHUX CTyACHATA TpeCTaBba je/IHy O MPecyIHHX
KOMTOHeHaTa y npotecy audepeHipamna y 01HOCY Ha KOHKypeHuujy. M3 Tor pasnora BU3Hja MOCTaB/LEHOT
MCTpaXKHBaha je 11a MoKake 1a M uy Kk0joj Mjepn ExoHOMCKH (akynTer BpuKo M3M1a31 y CyCpeT 1

UCITy HbaBa OUCKHBaba H norpebe npuMapHUX KOPHUCHHUKA CBOjUX yCIyra.

7. Lali¢, S., Stevié, S., & Tegi¢, D. (2018). Usage of customer profitability management tools on the textile
imarket of Bosnia and Herzegovina. Fibres and textiles in Eastern Europe, 26(3), 8-13. (WoS)

The modern market puts new demands on companies in terms of customer segmentation and relations with
them. Companies facing the pressure of globalisation must adopt new views in the domain of adaptation of
all functions in the company, which have a trend of integration, including the function of marketing and that
of accounting. One of the results of the integration of company functions is, among others, the concept of
customer profitability management. The subject of this paper is analysis of the profitability management
tools of domestic companies operating on the textile market of Bosnia and Herzegovina. The aim of the
paper is to point out the necessity of applying customer profitability management tools as one of the ways
that companies adapt better to changes that occur on the textile market of Bosnia and Herzegovina. The
methods used in this paper are analysis, synthesis, and generalisation in the part related to the literature
review. Statistical methods are used for analysis of data collected on the basis of research conducted on a
simple random sample of domestic companies operating on the textile market of Bosnia and Herzegovina.

8. Jlamih, C., Tlosbuth, M., u Temwuh, 1. (2018). Meroze yTephHBama L{jeHa y MaluMm npeny3ehuma bpuko
nuctpukTa. 36opnux padosa Ileme wmehyrapooune KoHpepenyuje ,, Y102a 6UCOKOUKOICKUX ycmaro6a y
cagpemenoM nOCIoGHOM ambujenmy ", ExoHoMmckH ¢dakynter bpuko, 46-51.

Be3 063upa /1a 11 NOCMATPa/Ii TPAAWLIMOHAIIHH MM MOACPHH MAPKETHHT MUKC KOHLETIT, 33jeTHUYKH
cajprKuIaL 00a mpucTyna Kao jenan on He3a00MIA3HMX eEMEHATa MapKETHHI MUKCa jecre 1uMjeHa.
Crpareruja rMo3HLMOHHPaka CE y BEIMKOM Aujey ocrarba Ha LHjeHy, jep YNparo OlHOC uujeHe U
KBAJIUTETA CJTy KU K0 OCHOBA MO3ULMOHUPARkA. [Ipouec GpopmMupama LujeHe Hosor/nocrojeher
NPOM3BO/A/yCIIyTE j€ CIIOMKEH MpOoLeC, KOjM 3aXTHjeBa TeMeJbHO MIAHUPAHE. 3a notpebe hopmupama
umjena, npenysehe mopa pa3jacHUTH KOjH Cy LIMJbEBH LMjeHa, KakBa j€ Tpaxiba 3a npou3BoAMMa/yciyrama,
[103HABATH TPOLIKOBE KOjH HacTajy Y npeny3chy, nosnasati KOHKYPEHLIH]Y, Pa3MOTPUTH aJITEPHATHBE
nauuHa GOpPMUpaa LMjeHa U Ha Kpajy, u3a0paTH MeToRy GOopMHUpaiba LjeHa. IIpeamer oBOT paja je
aHanM3a MeToaa GopMHpara LMjeHa y MaliM npeny3ehuma bpuko IMCTPUKTA BocHe ¥ XepUeroBmHe, a
LLMJb je YCTaHOBMTH KOj€ METOIE CY Haj3acTyIJbeHUje M M3 KOT pasjiora ce KOpUCTe. Metoze Koje ce KOPUCTe
y pajy Cy METO/e aHau3e, CHHTE3E, MHIYKLM]e, METOJ1 aHKETE M METO/IE CTATUCTHYKE aHATH3C. J
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. Polji¢, M., Tesi¢, D., & Kogutié, N. (2018). Participation of digital promotion in the promotional mix of small
nterprises. Strategic Management - International Journal of Strategic Management and Decision Support
ystems in Strategic Management, 23(4), 32-39. (ERIH, DOAI)

The digital revolution places the imperative of accepting the fact that all spheres of business must be
modernized. As the core of all functions in the company changes, the marketing function changes. The
marketing mix of companies is changing in terms of using digital technologies to implement marketing
strategies. In addition to innovation in the domain of creating products, price construction and distribution
channels, promotion is also being innovated. Communication of product offers to customers requires a
modern approach that will be compatible with the turbulent time in which business is currently taking place.
Consumers are turning more and more to modern technologies, and the increasingly popular digital media is
the way to reach a modern consumer. In this sense, alongside traditional promotion, the company uses
digital promotion as a way of its overall performance in promoting its offer. Among other things, the use of
digital promotion channels depends on the size of the company. The subject of paper is the usage of digital
promotion in small enterprises in the Brcko District of Bosnia and Herzegovina. The aim of the paper is to
examine participation and significance of digital promotion in the overall promotion of small enterprises of
the Breko District of Bosnia and Herzegovina and to determine the degree of usefulness and satisfaction
based on the use of digital promotion by the mentioned enterprises.

10. JTanuh, C., u Tewnh, 1. (2018). Cunepruja MapkeTHHIa U payyHOBOACTBA Y cgjery BSC monena
rsa.nyaunje HocyoBaba Mamux mpey3eha. Financing — Hay4Hu 4aconuc 3a exonomujy, 57-69. (ERIHT)

TMotpebHo je YI0XKUTH MHOTO TPY/a na 61 npeayseha koja nociyjy y JaHallbeM NoCIOBHOM OKpYKEmbY Ka
MpBO OTICTaNa, a MOTOM Guna ycnjewna. Mzazoeu TexXHOJIOTHje, PEryJialyje 1 BENNKS KOHKYpEHIIHje
nonpa3yMMjeBajy HOBM HAYMH Pa3MHIIJbaiba U MOCTynama KOjH TpeBa3uyiase TPaIuLHOHATHO MOCJIOBAKE.
BUTH W3BPCTAH y CBUM dyHKUHjamMa KOMMaHuje 0CTaje UMIMEePaTUB, all HE 1 noBOJbHA opMyJIa 3a yCrieX.
Jla 61 npesxuBjena y CaBpEMEHOM, TypOyJ/ICHTHOM OKpYKEHbY, npeny3eha Tpeba na ce OKpeHy MHTErpauuju
NOjeIMHAYHHX dyHkuMja y npeny3ehy 1 ycBajarby HOBUX MOCJIOBHHX KOHLIENATa Kao LWTO je Balanced
scorecard. TIpeameT OBOT pana je Balanced scorecard, KOHLENIT MOCJIOBARA KOjU TPOUCTHYE U3 MHTErpaLuje
110jeIMHAYHUX [1OCIIOBHUX byHKLHja npemy3eha, ca noceOHUM HarjackoM Ha MHTErpaLKjH parlyHOBOACTRA
1 mapketunra. McTpakuBame je 0byxBaThiIO Maja npeay3eha y bpuko Juctpukty boche n XepLeroBuHe.
LIisb OBOT paja je yKasaTH Ha HeomxoaAHOCT kopuihera KOHIeNTa Balanced Scorecard y Manum
npemny3ehuma U I0Ka3aTH 1a ce, MAKo MOYKIIA HE HOMMHAJIHO, OBaj KOHUENT peh kopucTH y mpeny3ehnma.

Hanomena: On Hasenenux 10 (mecer) myOnuKauuja, KommcHja je y 063up 32 pasMaTpamne y3ena Hay4He pajioB
oA peIHUM 6pojeBnma 2., 3.,7.,9.,110. (Unan 81. crae 1 Tauka 1) nmoarayka 2. 3aKkoHa O BUCOKOM 00pa3oBamby
,,City»0enu TIacHHK Peny6nuke Cpricke™, 6poj: 67/20) v unany 7. cras (1) ITpaBuIHKKA O YC/IOBMMA 38 n300
y Hay4YHO-HAacTaBHa, yMjeTHHUYKO-HACTABHA, HACTARHA W capajiHHyKa 3Baiba (,,Cory0OeHH TIacHUK PeryGiuKe
Cpricke®, 6poj: 2/22). Ty6nukauuje noji peaHum Gpojesuma 1. u 6. npeacTarsbajy 00jaB/beHa HaydHO-CTpYHH
WCTpaXkuBarba, 10K Yy JOCTAB/bEHHM PaZioBMMa MO PEAHHM opojeBuma 4., 5. 1 8. HHje HCTaKHyTa Hay4H
KknacudHKalmja paja kao noTspaa W3BPILEHE peueH3Hje.

JTocTaBsbeHH pafoBU Koju cy 00jaBJbeHH npuje BuLe 01 5 (meT) roauHa:

1. Cresuh, C., Jlammh, C., Tpudyuosuh, Jb., Panosanosuh, JL, Byxoguh, 1., Jexuh, LL., Jlanuh, H., Mupxkosuh,
B., [TlepaHosuh, M., 1 Tewuh, . (2017). [Toroxcaj 3aNOCTCHUX Y MQIUM U CDEORUM npedysehumay Epuxo
oucmpuxmy Bocne u Xepyezosure, Hay4HO CTPYHO ucTpaxuBambe, EKOHOMCKH dakynreT bpuko, Bpuko.

b Crepuh, C., Mupkosuh, B., 1 Temmh, [1. (2017). Oujena 3a10B0JbCTEA [10CJIOM K20 TOoKa3aTesba MojioxKaja
hanocnenux y npenysefiuma bpuko QMCTpUKTa BocHe u XepLeroBuHe. 360pHuk paoosa Exornomckoe
(paxynmema bpxo, 11, 65-74.

3. Tesi¢, D. (2017). Shopper marketing as a function of modern distribution channels. Eds. Stojkovi¢, D.,
Bozovié, M., Randelovi¢, S., C onference proceedings Economic policy for smart, inclusive and sustainable
growth, University of Belgrade, Faculty of Economics, 307-331.

4. TTossuh, M., n Temuh [L. (2017). Tlojam 1 crneunUUHOCTH COLIMjaJIHOT MapKETHHTA. 360pHuK paoosa V
LHmepHayUOHWIHO2 HAY1H02 CK ma Exonbu3, YHUBEP3UTET Herounom CapajeBy, PakyaTeT [10CJIOBHE
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5. Tlossuh, M., Tewwh, 1., 1 KouwyTtuh, H. (2017). [lnruraniu CRM — noBa epa y pa3Bojy 0[HOCa ca Kynuuma.
Gopnux padosa XXII UHMEPHAYUOHATHO2 HAYUHO2 CKYNa CM?2017, Yuusep3uter y Hosom Cany, EKOHOMCKH

daxynrer y CyGoTnuu, 207-214.

6. Lali¢, S., Tesi¢, D., & Koguti¢, N. (2017). Branding agricultural products as a strategy for development of

ural areas with regard to Bosnia and Herzegovina. Proceedings of conference . Scientific and technological

development, modeling, management and solutions for computer-aided activities of agricultural development in

Permskii krai (Russia) — Perm for 201 7-2025, Perm State Agro-Technological University, 168-172.

7. Tewuh, J1. (2016). Tprxuiina KOHLIeHTpalKja y 6aHKapcKOM CCKTOPY. 360pHux padosa Tpehe mehynapoone

konghepenyuje Exonomeckoz axynmema bpuxo, VuusepsuteT y HcrouHOM CapajeBy, EKOHOMCKH (akynrer

bpuko, 294-304.

3. Tlossuh, M., u Tewmh, J1. (2016). W3azoBu GpeHaupara y MehyHapoIHOM mapkeTuHry. 360pHuK paoosa XXI

WHMeEPaHYUOHATHOZ HaY4Hoe cKynd CM2016, Yuugep3uter y Hosom Cany, ExoHomckr pakynret y CyboTuu,

1312-1321.

9. Tewmwh, 1. (2016). MeToze HCTpaKHBAILA catuchakuuje Kynaua. 300pHUK paoosa Exornomckoe paxyrmema

bpuro, 10, 21-30.

10. Tewuh, ., u Kourytuh, H. (2015). Mpuuumny 1 MEeTO10/10THja eduKkacHe OpraHM3alyje CKIaaNIIHOT

npocropa. 360pHuK paoosa Exonomckoz daxynmema Bpuko, 9, 135-140.

11. Tewuh, . (2014). Peamu3aimja ctpareruja npeay3eha. 360pHuk paoosa Exonomckoz ¢paxynmema Bpuxo, 8,

77-84.

12. Temuh, . (2013). Ctpareikn acnekTH CRM cucrema. 360pHux paoosa Ekonomckoz ¢paxynmema bpuko,

7,182-188.

Hanomena: Hasenene paaose 06jaBibeHe npuje BuLUE 011 5 (MeT) ToAnHa Komucuja HYje y3uMana y pasMaTpamne
(Ynan 80. cTas (3) 3akoHa O BHCOKOM o6pazopatby (,.CiykOeHH racHUK Peny6nnke Cpricke™, 6poj: 67/20)).
PagoBH nocinje moc/heImher n3dopa/pensdopa

1. Tedi¢, D., Grodzicki, T., & Stevig, S. (2022). Perceived Usefulness of Marketing Tools: Evidence from
Bosnia and Herzegovina and Poland. Proceedings of Faculty of Economics Brcko, 16, 1-10.

The aim of this paper is to emphasize how the students understand the practical importance and value of the
Jearning program on the possibility and scope of applying marketing strategies in improving the business of
small and medium-sized enterprises. The subject of the research is the students perceived usefulness of
traditional and modern digital marketing tools and resources. Deduction, analysis, synthesis and descriptive
statistical methods were applied in the paper. The results of the research point to the conclusion that students
studying at the observed faculties in Bosnia and Herzegovina and Poland, despite certain differences,
recognize the greater usefulness of modern marketing tools compared to traditional marketing tools.

2. Tesi¢, D., Bogetié, Z., & Petkovié, G. (2022). The influence of retail facility lighting on
shoppers’ product perception. Strategic Management—]nternational Journal of Strategic Management and
Decision Support Systems in Strategic Management, 27(4), 41-54. (WoS, ERIH+, SCOPUS)

The subject of the paper is lighting, which represents one of the instruments of shopper marketing. Review
of the relevant literature suggests that lighting can have a significant impact on the appearance of the
observed product. The aim of this paper is to evaluate whether lighting in a retail facility affects the
behaviour of shoppers on the Serbian market. Data for testing hypotheses were collected from the sample on
the market of Serbia. In order to collect data, an online experiment was conducted. Data were processed
using repeated measures one-factor analysis of variance. Based on the research results the conclusion is that
different treatments of lighting colour and temperature affect the shoppers® perception of the quality of the
observed product, but do not affect shoppers’ price perception of the observed product on the Serbian
market. Limitations of this research are: research on the basis of one characteristics of lighting, online
research, one subject of observation, number of treatments, light source and influence of the device screen
characteristics. Future research should include research in more realistic conditions, usage of various
stimulus and sources of artificial lighting and identification of the device by which the respondent accessed
the questionnaire withthe aim of comparison of the obtained results.

. Tesi¢, D., & Bogeti¢, Z. 2022). Models of Consumer Behavior: A Literature Review. Proceedings of Facult
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of Economics Brcko, 16, 21-30.

The subject of the paper is the analysis of selected early and contemporary models of consumer behavior.
Consumer behavior, as a scientific discipline created under the influence of economics, marketing and
behavioral sciences, strives to provide insight into the stages of decision-making about purchase and usage
of products. In the early stages of the development of the consumer behavior models, the focus was on
rational consumer behavior, while with the further development of the consumer models at the end of the
twentieth century, there was a shift in focus from the rational to the appreciation of the emotional aspect of
consumer behavior. The paper presents the theoretical aspects of Nicosia model, Engel-Kollat-Blackwell
model, Howard-Sheth model, Sheth model, Bettman model and Sheth-Newman-Gross model of consumer
behavior. In addition to the theoretical aspects, an overview of papers whose authors base their research
models on the presented models of consumer behavior is also given. The goal of the paper is to point out the
necessity of understanding the role and importance of knowing consumer behavior as a tool that serves the
purpose of successfully overcoming contemporary market challenges.

4. Cresuh, C., u Temuh, JI. (2022). TexXHUYKO-TEXHOJIOLIKA U TPXKHUIIHA YCIjeIHOCT MAJIMX W CPeabuX
npeny3eha y bpuko IMCTPHKTY Boce 1 XepueropuHe. 300pHuK padoéa ocme mehynapodne Kongepenyuje
Exonomckoz hakyimema Bpuxo "[lepcnekmuce 6racm, npugpede u uHCMUMYYUja 6UCokoz 00paso6area y
noocmuyarey eKOHOMCKO2 pazeoja”, 1-12.

'V pany je pasmarpaHa TEeXHUUKO-TEXHOJIOIIKA W TPXKHUIITHA YCMjEIHOCT MAJIHX H CPEARHX npenyseha y bpuko
nucTpukTy bocHe U XepueroBuHe. AHanu3a je M3BpIIEHA Ha OCHOBY M0J1aTaKa 0 TEXHUUKO-TEXHOJIOLIKHM
ACrIeKTHMa MoC/IoBatba npety3eha, HHOBaTHBHUM aKTHBHOCTHMa npeay3eha, TPKUIITY nabagke U NpoJaje,
OTHOCHO TPKHULIHOM yqemhy nocMaTpaHux npe}:ly3eha, Kao U KanpOBCKOj OCHOBH npeuy3eha. OcHOBY pazaa
npeacTaBsbajy pesyiTaTh Hay4HO-CTPYYHOT HCTPAKUBabA 11071 nasueoM "McTpaxupame O CTakby U
npobeMHUMa y MOC/I0Balby MaMX H cpemmux mpenysehay Bpuko IUCTPUKTY bocHe H Xepuerosune", koje je
criposeneHo o crpaxe Exonomckor dakynrera bpuko y TOKY 2021. rogune. JloOujeHU pe3yTaTH cy nopeheHu
ca CTMYHMM MCTPAKHMBAEEM KOje je CrpOBEeHO 01 crpane ExoHomckor dakyTeTa Bpuko y Toky 2016.
ronune. VcTpakuBabe je CpOBENEeHO Ha y30pky Ol 96 MasHx M cpeamux npenyseha, a 3a obpazy mojaraka cy
kopuiufieHe METOZIE IECKPUNTUBHE cTaTHCTHKe. PesynTaTi UCTpa)KuBamba yKasyjy Ha 3aK/by4aK jia Ce eNeMCHTH
TeX HUYKO-TEXHOJIOLIKOT aCTIeKTa MocJIOBakkha npeny:;eha, MHOBATHBHUX aKTUBHOCTH npeny?.eha, TpXKULITA
HabaBKe U MpoJaje, Te KaJpOBCKE OCHOBE® npeny3eha, paznukyjy npema BelHIHHA npuspeaHor cyGjexTa, anu 1
y oaHOCY Ha ofpehene pesynrare CIMYHOT UCTpaXkHuBarba u3 2016. ronuue.

Hanomena: Komucuja je y 063up 3a pasmMaTpare y3ena HayuHe paJioBe MOJ PENHNM 6pojesuma 1., 2. 1 3. (Ynan
1. cras | Tauka 1) moarauka 2. 3akoHa 0 BUCOKOM o6pazoBatby (,,CiyxOenu rnacHHK Peny6mnuke Cpricke, 6poj:
67/20) u unany 7. crag (1) IlpasniHuka 0 ycnosuma 3a u360p Y HayYHO-HACTaBHA, YMJETHUYKO-HACTABHA,
HacTaBHA M capaJHUuKa 3Baba (,,CiykOeHH r/1aCHHUK Peny6nmnke Cpricke®, 6poj: 2/22). V AOCTaBIEHOM pa

o peaHuM Opojem 4. HUie MCTAaKHYyTa Hay4Ha KJIaCH MKanmja paaa Kao rnoTBpja U3BPUICHE elLieH3Hj €.

4. OBPA3OBHA JIJEJJATHOCT KAHAUJIATA
OGpa3oBHAa 1jeJIaTHOCT npHuje NPBOT /K /NOCbeAer n3dopa/pensdopa

Kanannar Jejan Temuh je on okrodpa 2015. roMHe y 3Barby acMCTEHTa Ha y7k0j Hay4HOj 00nacTH MapkeTuH
1ia ExoHOMCKOM (akyiTery Bpuko YHupepsuteTa y Uctounom CapajeBy. Y TOKy OBOI nepuona KaHOMAAT j
W3BOAMO Bjexbe HA MpeIMeTHMa MapkeTunr, MehyHapoauu MapKeTHHI, MapkeTHHI yClyra, EKOHOMHK
npenysehia 1 MEHAUMEHT Jby ACKHMX pecypea. On poeem6pa 2017. roluHe y 3Batby BHLICT ACHCTEHTa Ha YXKOj
HayuHoj obmacTH MapkeTHHT Ha EKOHOMCKOM (hakyrety Bpuko ¥YHUBEp3HTETa Y Ucrounom CapajeBy. Y TOKY
oBOT Tepyoia M3BOAM BjexkOe Ha MpeAMETHMA MapkeTHHr, MehyHaponHu MapKeTHHT, MapkeTHHT yCryTa,
[Exonomuka npenyseha, MeHaUMEHT Jby ICKHX pecypca 1 Kanany MapKeTHHIA.
OGpa30BHA J1j€JIaTHOCT noc/mje nochember n3dopa/pensdoopa
Hogem6pa 2022. roauHe, KaHIMUIAT je TIOHOBO 13a0paH y 3Bare BHUICT aCHCTEHTA Ha ExoHoMcKoM (akyireTy
[bpuKo. AHraxxoBaH je kao capalHHK Ha NpeaMeTHmMa MapkeTHHT, MapKeTHHT yCayra, MebhyHaponH1 MapKEeTHHT
Kananu MapkeTnHra, [loHainame norpoumada 1 MenauMeHT JbY ACKUX pecypca.
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3a epujeme u3BOheHHA BjenOH KaHIMIAT je OljernBaH Y CTY/IEHTCKOj aHKETH cpenchuM oljeHama:
sbeTHM cemectap 201 5/2016 — npocjeyHa oLjena Ha Ckanu ol 1 o 5—-4.81
aumcku cemecTap 2016/2017 — npocjeuHa olljesa Ha CKalu 011 1 no 5—4,.89

1

2

3. JbETHU CeMecTap 2016/2017 — npocjeyHa OLjeHa Ha CKall onlmos5-4382

4. meTHW cemecTap 2017/2018 — mpocjeuHa oljeHa Ha CKaiu Ol 1 mo5—-492

5. JbETHU ceMecTap 2018/2019 — mpocjeuHa oLijeHa Ha CKaiu 0 1 no5—4,96

6. 3MMCKH CEMeCTap 2019/2020 — npocje4Ha oljeHa Ha cKajH o1t 1 10 5—4.80
o
8
o

sumcku cemectap 2020/2021 — npocjetta olljeHa Ha CKajlu 01t 1m0 5-4,58
meTHu cemecTap 2020/2021 — npocjeyHa oljeHa Ha ckalii 0l 1 no5—4,63
3UMCKH CeMeCTap 2021/2022 — npocjeuHa oljeHa Ha CKaji onlpmos5—473

10. JbeTHU CEMECTAp 2021/2022 — npocjevHa olijeHa Ha cxam on 1 no5—4.92
Nudopmanuja o 0pxKAHOM NpUCTYNHOM NpeaaBatby
aHIMJAT UMa HCKYCTBO y HAaCTaBH (EKOHOMCKH (aKyiTeT Bpuko YHuBep3UTeTa Y HctounoM CapajeBy), na Ha
OCHOBY TOTa HHje OUIIO notpebe na ce OpraHu3 ie MPUCTYITHO NPEAABAILE.

s CTPYUHA JUEJATHOCT KAHTUIATA

anmunar Jejan Tewnh je 61O yKIbYHEH Y cpenche akTHBHOCTH HA EKOHOMCKOM

uupep3utera y FCTOUHOM Capajesy:

1. Unan paaHe rpyre 3a MocjoBe JIEKType, KOPEKTY pe, NpUrpeme 3a rtamy, ypehera Bed CTpaHHLE,
MHIEKCHpaIba v pedepricarba pafosa y Gazama rmojaraka 3a norpeGe uspane yaconuca ,,Equilibrium —
Yaconuc 3a eKOHOMCKa U MOCJIOBHA {cTpakuBarba' Ha ExonomckoM (akynteTy bpuko 3a 2022. roavHy;

5. Upan KoMucHje 3a NpHjeMHH HCTIHT 2022. ronuHe.

3. Unau Komucuje 3a cripoBoljerse HayqHO-CTPYHOT MCTpaXKHBaba Mol Ha3HBOM L,CTame y 1nocnopamwy
MaJMX M CpedmbuX npeayscha y Bpuko AMCTPUKTY BuX“y 2021. ronvHu;

4. Usan Komucuje 3a Np1jeMHH HCTIAT 2021. roauHe;

5. UnaH NpojeKTHOT TMMa 32 o6aBIbame MPOjEKTHHX aKTHBHOCTH Y OKBMPY MPOJEKTa — Strengthning
capacities for the implementation on dual education in BH higher education / DUALSCI;

6. [IlpexncjenHuk Kowmwucwuje 32 opraumzauujy VIII mehyHapoIHe KoH(epenuuje ExoHoMeKor dakynrera
bpuKo;

7 Unan KOMHCH]E 3@ H3pay aKLMOHOT nana pa3Boja EKOHOMCKOT daxynrera bpuko 2021. ronuHe;

8. Ujas KOMHUCHje 3a M3pamy W3BjeluTaja O CaMOBpEAOBAIbY 1 OlljeHH KBA/IUTETA Ha ExoHOMCKOM (aKynTeTy
Bpuko;

9. Upan Komucuje 3a npunpeMy 1 npoBoljerbe MpHjeMHOT HCTIUTA 2019. roauHe;

10. Ynad pagHe rpymne 3a MpHjEMHU MCTIHT 32 yTTHC cTyjeHaray npBy roauHy cryauja 2019. ronuue;

11. Toauue 2019. uMeHOBAH 32 pyKOBOAHOLA Hay4HO-MCTpaXKHBauKOT pientpa EKOHOMCKOT (aKyiTeTa
Bpuxo;

12. Tomuse 2019. uMeHOBaH 32 1jiaHa Opbopa HayHo-HCTpakKUBAUKOT tienTpa EKOHOMCKOT ¢axynrera
bpuko

13. KoopauHaTop ucTpaXKuBarba CTaBoBa yUYEHHKa Cpe/iibHX IIKOJIA 2019. ronuHe;

14. Ynad opraHu3auyoHor onbopa 3a OOUIBEKABARE jybuneja ExoHOMCKOT daxynrera bpuko 2016. roaMHE;

Ope/l HaBeJIeHOT KaHIuaT je I0CTaBHO H CeprtuduKar o 3aBpLICHOM MHOBALIMOHOM KypCy ,,I1puMeHa
nporpama SPSS y aHajiM3n nonataka* EKoHOMCKOT @aK nreta YHUBEP3UTETA Beorpany, jyd 2016. ronuHe.

11 TOJALIA O KAHANJATAMA .
~[ AT

daxynrery bpuxo

PYTH KAHAWU
1. OCHOBHH EUMOTPA®CKM NOAAIA
_ﬁwe (ume jesHOT poauTesba) U NpesumMe
Amuc (Canxo) ITymka

JlaTyM ¥ MjeCTO pobherma
13.02.1979. ronune, bpuko

VcraHoBe y KOjuMa je Kanauaar 6uo 3arnocieH

Onjesbehe 3a jaBHY CUTYpPHOCT, Bnane Bpuko IHCTPHUKTA BuX; Bucoka mKoJa pauyHapcTBa U [MOCIOBHUX
OMyHMKaLH)a eMPIRICA; lupexuuja 3a unancuje Bpuko MMCTPUKT BuX: YHHBep3UTET ,, Brjespnna™
bujesbHHA.
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3Bara/paHa MjecTa
Buwus cTpyUHH CapaJHUK 32 uHaHCHjcka nuTaa; [penasat BUCOKE WwKone, BoauTesh CUCTEMA KBAJIUTETA;

IPaj Ha M3BjelITajUMa O H3BPLICHDY 6yuera, [Tporpamy jaBHHX WHBECTHLMja, JIOLEHT 3a YKy Hay4Hy obnact
ExoHOMMKA MOJbONIPUBPENC

HayuHa o0nact
JIpyluTBEHE HAYKE

U1aHCTBO Y HAy4YHHMM U CTPY4HUM opraHu3aliyjama uiu yapyKemnuma
2. CTPYUHA BUOTPAOUIA, JIATIJIOME 1 3BAIbA

OcnoBHe cTy/HMje/cTy/Iuje NPBOT NHKIyCca
Hazup MHCTUTYLIM]€, TOJIMHA yMKCa 1 3aBpLICTKa
ExoHOMCKH (hakyJTeT Y HUBEp3UTCTa y Tyanu, 1998-2006

Hasue CTYAMjcKOT Mporpama, U3jiasHor Moayia

MapKeTHHT

CTeueHO aKaJeMCKO 3Barbe J
ﬂMﬂﬂOMYlpaHld €KOHOMMCTA

IlocTaAHNIOMCKE cTyauje/cTynje Apyror HHKIyca J

Ha3us MHCTUTYLIM]€, FOJIMHA yI1ca 1 3aBpLICTKa

ExonoMckH (bakyireT bpuko YHHBEp3HTETa y WUcrounom Capajey, 2006-2011
Ha3uB CTYIWjCKOT Mporpama, y3Jla3HOI Moy J1a
[Ipeay3eTHUIITBO M MEHALIMCHT

CTeuyeHO aKaaeMCKO 3BabE
IMaructap €KOHOMCKHX HayKa

Hacnos Marucrapckor/macrep pana
[KomnapaTHBHa aHau3a METoa BHILIEKPUTEPH]CKOT HHBECTHLIMOHOT 0Ty UHBara

Vka naydHa/yMjeTHHUKa obnact

KBaHTUTATHBHA EKOHOMHja

Jloktopat/cryauje Tpeher nukayca

Ha3nB MHCTUTY1M]e, TOJIMHA YNKCa 1 3aBPLICTKA (maTym npujase n onbpane aMcepTaluje)

[ExoHoMckH daxynTeT YHHUBEp3UTETa y Ty3znu, 2013-2018 (aatym npujase HHje HaBElCH; IATYM onbpaHe:
23.4.2018. ronuHe

Hac/10B JOKTOpCKe AMCEepTaLmje

'V mpHI0KeHo) JOKYMEHTALIMj|! H1je HaBE/ICH HaC/I0B nokTopcke ancepraumje. [pema nojauma JIOCTYTIHUM Ha
MHTEPHETY HacloB je: ,I1pakca 1 nepdopmance naHIa cHabMjeBarba Kao JIeTePMUHAHTA KOHKYPEHTHOCTH
npenyseha u3 o6nacT npexpambene unaycrpuje’.

Vka HayuHa 0071acT, CTEYEHO akaJAeMCKO 3Bambe

KBaHTUTAaTHBHA EKOHOMHja, JIoKTOp NpYHITBEHHX HayKa/3HaHOCTH U3 Moapyyja EKOHOMH)E

IIperxoaHy U300pH y 3Bakba (MHCTHTYLIHjA, 3BAKE H nepuoa)

1. BucoKa 1Koa padyHapcTBa U MOCIOBHUX xomyHukauja eMPIRICA, npeaaeat BUCOKE LIKOJIE 32 YXKY
HayuHy obnact ,.Exonomuja u nocnopame”, 2012-2017;

|

11

2. Yuusep3uter ,,bujesbnuna’” BujesbuHa, IOUEHT 3a YKy HayuHy o6nact Exonomuka rossonpuepene, 2020 —u
Tpaje
3. HAYUYHA/YMJETHHYKA 1J EJATHOCT KAH/IMJIATA

PajoBH NpHje NPBOT H/HIH NOC/HEN-Er n3o0opa/pensdopa
JlocTaB/beHH paioBy 00jaBJbeHH Y MOCIbEIHHUX 5 (roauHa):

1. Mymxka, A., Beranoeuh, A., u ITonosuh Beranosuh, A. (2019). Consumers’ loyalty toward dark chocolate.
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KOHOMCKA MUCAO U NPAKCA, 28(1), 24

5-266, (DOAJ)

The purpose of this paper is to research how to improve loyalty to the dark chocolate brand Dorina through
interaction created in the model composed of constructs such as brand image, brand impact, brand
satisfaction and brand value. The data for this research have been gathered by an online survey. The total of
448 questionnaires have been collected in the territory of Bosnia and Herzegovina (B&H). The respondents
to the survey were consumers of dark chocolate Dorina. The results indicate that consumer satisfaction is the
most important factor for the brand loyalty on the dark chocolate market, followed by the impact and value,
while the brand image does not significantly affect the loyalty of the consumers. Furthermore, the results
indicate that the brand image significantly affects the customer satisfaction. A limitation of this research is
that only one country has been taken as a sample, which could lead to generalization of results. New
functions of chocolate, such as a health function, provide a new segment of food industry analysed in this
paper. Companies should pay attention to the improvement of their brand image in order to affect consumer
satisfaction which is the most important prerequisite for the creation of loyalty among the consumers. The
developed model has provided instructions for the dark chocolate manufacturers on how to improve loyalty
of consumers and how to influence the very purchase.

. Tywka, A., Cresuh, XK., 1 [Lazuh, C. (2019). YTHuaj pasMjeHe uHpopMaLuja ca no6apspadeM 1 Kymnuem Ha
OpraHu3alyoHe nepdopmance npexpamOeHH1X npeayseha y bochu 1 XeplieroBHHH. EMC-Review — Haconuc 3a
eKOHOMUJY U MPAHCULUHE KOMYHUKayuje, 9(1), 33-52. (ERIHT, DOAJ)

V Typ6yEHTHOM OKPYKEIbY KOje KapaKTepuile CTalHE MPOMjEHE Ha TP/KHMWITY 1 pa3eoj MHOPMALMOHNX
TexXHOJIOTHja aHaLl cHabaujeBarba omoryhasa ocTBapHuBam-¢ KOHKYPEHTCKHUX MPEIHOCTH. Jla Gu ce ucnuTao
3Hauaj NaHua cHabaujesarka KOpHIITEHA j€ eMIMpHjcKa CTYuja O BUIIEAMMEH3HOHATHUM OTHOCHMA.
VicTpaKHBarbe je yCMjepeHo Ha pa3MjeHy yHpOpMalHja KOIL npeny3seha U3 00nacTu npexpambene
uHaycTpuje y bocHu U XepueroBuHH (BbuX). KopuiuTeH je CllyuajHU CHCTEMATCKH y30paK Kako 6u ce
AHKETHH YITUTHUK TIPOCIMjENO OBUM npeayschuma. [TpukynLeH# MoNaLHn Ccy aHanM3UpaHu nomohy
koHpHUpMaTopHe GaKTOpeKe AHATME (CFA), a Mozien je ucrnuran KOpMIITEbEM MOJIENA CTPYKTY pajiHUX
jennayuHa (SEM). Pe3ynraty Cy nokasajnu 1a pasmjeHa uHpopMalmja yTHie Ha no6oJbLIAke
OpraHU3auHOHMX nepdopMaHcH npeny3ehia, IOK MapTHEPCKH OZHOCH ca nobGapibaueM M KyrieM yTudy Ha
pasmjeHy uncdopmaumja. Ha 0CHOBY TOTa je uenuTaH 3Hauaj KOjU MMa PazMjeHa uHbopMaLuja y JaHIy
cHabaujeBama Ha pasBujary MapTHEPCKUX oIHOCA ¥ yHanpehey nepdopmancu npenyzeha. Oro
UCTpaXUBALE nomohwu hie MmeHayepuma npenyseha u3 obnacT npexpam0OeHe uHaycTprje y buX xako na
flyTeM MapTHEPCKUX OHOCA noGosbinajy KBATMTET pasMjeHa uHopMmaIHja, Te KaKko aa nomohy THX
undopMalja yHanpujene oneparTnsHe nepdopmance npeny3eha. KopHiTeHH MOACH naje cMjepHHULE 32
pa3Boj Moc/oBamba npeny3seha u3 ob6nacTu npexpambeHe uHaycrtpuje nomohy paszmjeHa undopmaumja
yHyTap JlaHia cHabnujeBama.

3. pugka, A., Berbié, S.. & Beci¢, H. (2019). The importance of demographic factor of consumers on purchasing
decisions. Socioeconomica — The Scientific Journal for Theory and Practice of Socio-economic Development,
8(15), 1-12. (ERIH, DOAJ)

This work will explore the way demographic characteristics influence purchasing decisions on the example
of buying technical products. Research for this work was conducted in the area of northeast of Bosnia and
192 examinees have filled out the questionnaire. After factor analysis were completed allegations of
purchasing decisions are grouped into six factors, but two factors discarded from further analysis because the
data collected for these factors were not reliable, as the results of values of Cronbach’s Alpha indicators
showed. Results of Multivariate analysis of variance (MANOVA) showed that gender, income level and
employment status of examinees significantly influence the purchasing decisions among consumers.
Analysis of variance (ANOVA) has further shown that females who have income less than 400 KM and
have less than 25 years the most of the time are dedicating to purchasing decisions. The results of this
analysis showed that the most satisfied with their purchasing decisions are male respondents who have
incomes of 400 and 800KM, and at the same time are students and have less than 25 years.

4. Tlymika, A., Crojanosuh, W, 1 Bep6uh, C. (2018). The impact of chocolate brand image, satisfaction, and
alue on brand loyalty. EMC-Review — Yaconuc 3a CKOHOMUJY U MpAHCULLHE KOM nuxayuje, 8(1), 37-54.
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FERI}H)

This paper deals with direct effects of brand image, satisfaction and value on consumer loyalty towards
branded chocolates. In the empirical research, a model with these four brand dimensions was established to
examine different direct effects - how brand image is related to brand satisfaction and its value, and how
brand satisfaction is related to brand value. The research was conducted in Bosnia and Herzegovina and
included 432 respondents based on a snowball sample. The results show that the established structural model
s factual, enabling the acceptance of set hypotheses. It has also been proven that the brand satisfaction has
the greatest impact on brand loyalty. Based on the findings, the paper additionally contains practical
recommendations for production to creating a brand of chocolate.

University of East Sarajevo

Hanomena: KoMucHja je y 0031 3a pasmarparbe ysena HayuHe pajoBe NnoJi pelHUM 6pojesuma 1.,2.,3. n4. (Una
3 1. cras 1 Tauka 1) nojrauka 2. 3aKoHa 0 BUCOKOM 06pazosay (,,CityKOeHH IMacHHK Peny6nuxe Cpricke®, 6poj:
67/20) u unaHy 7. cTaB (1) TlpaBunHKKa O yC/lOBHMA 32 m3bop y HayuHO-HACTaBHa, yMjEeTHHYKO-HaCTaBHa,
HacTaBHA M capaJHryKa 3Barba (,,CnyxOeHH r1acHIK Peny6mke Cpricke®, 6poj: 2/22).

PajnoBH NocaHje NOC/hedher n3bopa/pensdopa
1. Pugka, A., Nedeljkovi¢, M., & Prodanovié, R., Vladisavljevi¢, R., Suzié, R. (2022). Market Assessment of
Pear Varieties in Serbia Using Fuzzy CRADIS and CRITIC Methods. Agriculture, 12(2), 139. (WoS)

The research deals with the market assessment of pear varieties in Serbia. Market assessment represents the
willingness of customers to consume a certain fruit or a certain variety. This research applies a market
assessment of pear varieties based on expert decision making. Together with the experts, the criteria and
varieties of pears used in the research are determined. Ten criteria and six varieties of pears that are mostly
grown in Serbia are used. Experts evaluated pear varieties based on linguistic values according to selected
criteria. Based on these values, and using fuzzy logic, the weights of the criteria are first determined using
the fuzzy CRITIC method (criteria importance through intercriteria correlation), and pear varieties are
ranked using the fuzzy CRADIS method (compromise ranking of alternatives from distance to ideal
solution). The obtained results show that the highest rated varieties are Konferans and Viljamovka, while the
lowest rated variety is Sampionka. Sensitivity analysis confirms these results. The obtained results will help
cultivators and fruit vendors to choose those varieties that will achieve the best market results. This study is

conducted to provide guidelines for the use of fuzzy methods in marketing assessment in fruit growing.

0. Stojanovic, 1., Puska, A., Osmanovié, N., & Maksimovié, A. (2021). Effects of Price Competitiveness on
Tourism Performance Under Different Economic Conditions. Tourism an International Interdisciplinary
Journal, 69(4), 543-558. (SCOPUS)

Many scholars perceive price competitiveness as a highly relevant element of tourism competitiveness in
improving tourism performance. We focused our research interest specifically to understand whether price
competitiveness is an important policy instrument in attracting international tourists and their spending. Our
empirical study focused on how price competitiveness behaves as a predictor of tourism performance in
different economic conditions and whether price competitiveness is a significant cause of tourism
competitiveness in improving tourism performance. For that purpose, we conducted empirical analysis
within two stages: moderation analysis to understand how price competitiveness influences tourism
performance from the point of view of inbound international tourism and how this relationship behaves in
different economic conditions; and mediation analysis to understand whether price competitiveness is
relevant cause for tourist competitiveness in improving tourism performance. This study has revealed
different views about price competitiveness and its influence on the tourism industry. The findings indicate
that price competitiveness has rather limited effects on the outcomes of the tourism industry and is not a
cause of overall tourism competitiveness in improving tourism performance.

3. Jlenuh, C., [Tywka, A., 1 Myjuh, E. (2021). VTjeliaj 3a10BOJBCTBA KOPUCHHKA yCIIyTa 3pa4HoOr MpHjeBo3a Ha
KapTHLE JIOjalTHOCTH Y Bochu 1 XepLeroBUHU. EKOHOMCKA MUcao u npaxca, 50(1), 171-187. (DOAIJ)

Venyre 3padHOr Npujeo3a ce y nocsbetbix 20-TaK TOiMHa CBE BUIIE KOPUCTE. Paszsior Tome Tpeda
axuTH y nosehamy 6 oja noHyaa HUCKOTapU(MHUX 3pAYHUX yciyra. L{1Jp OBOra HCTpaKHBarba je
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MCTIATATH KaKoO 33/I0BOJLCTBO yC/IyraMa 3paiHor np1jeBo3a KOPUCHHKA yTjeue Ha JIOjalHOCT H3PAKEHY
ryTeM KapTHIIa JI0jalTHOCTH Ha npumjepy HUCKOTApUQHHX 3PAKOTIOBHUX TBPTKH. VcTpaxkuBarme je
NpOBEJIEHO Ha nonpyujy Bocue u XepiieroBite (BuX), Te je 00yxBaheHo 200 KOopHUCHMKA HUCKOTapHPHUX
3paKOTIOBHUX YCIIyTa. Pe3ynTaTy HCTpakuBarba obpahenu cy YHUBApHjaLIMjCKHM H My JITHBapHjaLu]CKUM
aHanu3aMa 1 To: GaKTopCKOM aHaNH3OM KojoM je moTBpheHO rpynuparme TBpIIbH Y JUMEH3M]e
MCTpaXMBatba, IECKPHIITHBHOM aHAIM30M Kojom cy yTephene olijeHe OJI CTpaHe KOPUCHHKA, KOpEJallijCKOM
AHATH30M je YTBpheHo [0CTOjatbe 3HauajHe CTATUCTHUKE noBe3aHoCTH n3mely KOHCTPYKTOpa, 10K je
BHIIECTPYKOM PErpeckjCKOM aHaIH30M TeCTUpaHa XUMOTe3a HCTPAKHBAbA. TpoBe/ieHa BUILECTPYKa
perpecHjcka aHanusa je nokasana aa MOCTOjH CTATUCTUYKH 3HauajaH yTjelaj 3a0BoJbCTBA KOPHCHHKA
yciyra Ha KapTule nojanHocTH. I1poBEICHO HCTpaKUBaIbE j€ MoKasao Kako npy»aTeJbu ycayra
HUCKOTapUGHOr 3paiHOr npujeso3a Mopajy noGosblIaTH 1 NPUIAroUTH pes feTeba kako ou no6GosbLany
KBaMTETy YCTyra WTo J0BOJM 110 CTBaparbd JI0jaTHUX KOPUCHHKA. 3HAHCTBEHU JOTIPUHOC OBOra paja je
pasymMujeBarbe oaHoca KOje uMajy KapTule 710jaNIHOCTH €2 3aJ10BOJbCTBOM KOpPHCHHKA. PazymujeBarbeM

opora oaHoca he momohy yHanpjehusarsy 3paiHor npujesosa y buX.

A, Nenwh, C., Myjuh, E., u Iymxa, A. (2021). Vjelaj yciyra 3paiHor rnipujeBo3a Ha PasuHy JIOjaJTHOCTH
PUCTHUKHMX Iy THHKA. Oeconomica Jadertina, 11(2), 14-39. (ERIH+, DOAJ)

Onhy LWisb HCTPAXKMBAIbA j¢ Y TBPIAMTH UHTEHIUTET H cMjep MoBe3aHOCTH 3paiHor npujeBo3a U pasvHe
710jaJTHOCTH Ty PUCTHUKHUX TMyTHHKA. Y pajy Cy TeCTHpaHe 1 JeTasbHO aHaJM3UPaHe TPU pajiHe XUMOTE3e
uCTpaXKHMBarba. EMIMPHjCKO HCTPAKHBARLE MpOBENIEHO j& Ha TeMeJbY TNPHKYT/bCHHX fpUMapHUX MOJATaKa
TepeHCKMM HCTPXKHBAILEM, NPH 1EMY je IpHMHUjerbeH BHCOKO CTPYKTY pUpati aHKETHH YITUTHHUK Kao
o6pa3all 3a MPUKYTJbatbe MojaTaka. V aHKeTHOM YMWTHHKY KopuinTeHa je JlukeproBa ckasna ¢ mer
crymisepa cnarara. MenuTaHuim ¢y KOPUCHHLM yCITyTa 3paqHor npujeroza y bochu n XepuerosuuH.
HCTpaxKnBame je NpOBE/ICHO Ha /1BA mehyHaposaHa aepoapoma Capajeo u Tysna, a o6Gyxsahene cy 4eTHpH
nuckoTapudHe 3pakoroBHe xommanuje Wizz Air, Pegasus Airlines, Germanwings 1 Norwegian Air
Shuttle. Kako 61 ce 0AroBopH/Io Ha HoCTABJbEHA UCTPaXKMBAUKa NMUTamba BE3aHa 3a HCTIHTHBAE
WHTEH3MTETa U CMjepa yTjeuaja 3paqHor rpujeBo3a Ha pasuHy JI0jaNHOCTH TYPUCTUYKHUX MYyTHUKA,
NPHUMHUjEHEHH CY PasiMiHTH NOCTYIIH 1 MeTo/Ile 0Opajie NoaTaka y CKiay ¢ NocTaBbeHiM

HCTpaXKMBAUKMM NPOOIEMUMA.

Harnomena: Komncuja je y 0031p 32 pasMatparbe y3ejia Hay4He pajoBe MO peaHnM Gpojesuma 1., 2., 3., 1 4,
(Ynan 81. cra 1 Tauka 1) noarauka 2. 3akoHa o BHCOKOM 00OpaszoBatby (,,CiyxOeHu riachuk Peny6iuke
Cpricke®, 6poj: 67/20) u unany 7. cTaB (1) [IpaBuJIHHKA O YCNOBHMA 33 w360p y HayuHO-HACTaBHA, YMjETHHYKO-
HacTaBHA, HACTAaBHA U capaHHKa spama (,,Ciyx0eHH rJ1acHHK PenyGnmke Cpricke', 6poj: 2/22).

4. OPA3OBHA JUEJIATHOCT KAHIAUJATA
O6pa3oBHa AjeaTHOCT npHje NpPBOr W/HiIH /Noc/b e er n3b6opa/pen3dopa

TIpema locTaBsbeHOj GHorpaduju KaHIMAaT Anuc [Tymika HaBoaAH 71a je 61O mpenaay Ha HACTABHUM NpeaMETHMA
OcHoBe MeHauMeHTa, MapKeTHHT, MHBECTUIIMOHO OJUTYyYMBambE, T1oCNIOBHO OJTy4YMBAE, E-nocnopama,
Tpouecy OTyUHBaK:A, OcHOBe TOIy3eTHUIITBA, PauyHOBOACTEO VrpaBbame npoaajoM Ha BHCOKO] LIKOJIH
payyHapCTBa 1 NOCIOBHHX KOMYHHUKalMja eMPIRICA.

KanmunaT HaBoau zia je 00jaBho cpenehy kmury: Puska, A. (2013). Comparative analysis of MCDM methods ir
investment decision. Berlin: LAP LAMBERT Academic Publishing.

OGpa3oBHa AjeJaTHOCT oc/uje mocbeAer n36opa/penzdopa

Kanmnatr Amvc Ilyuika je wsabpad y Hay4HO-HACTAaBHO 3Baibe JIOLEHTA 3a yKy HaydHy 00Jact EKOHOMHMKA
nossonpuspene Ha ,,[10/b0npHBpEHOM (akyareTy” — YHUBEp3UTETA . Bujessuna’ bujessuna.

Pe3ynTaTH aHKETE
Kananpar HHUje I0CTABHO J0Ka3€ O pe3y/TaTiMa CTy ACHTCKE aHKeTC.
Hndopmanuja 0 01pKaHoOM NPHCTYNHOM NpeAaBaby

auAMAAT MMa UCKYCTBO y HACTaBH (npenaBay BUCOKE LIKOJE W JOUCHT na ,,JlosbonpruBpeIHOM daxynrety”
uuBep3uTeTa , brjespuna’ Bujesbuna), Na Ha OCHOBY TOrd Huje 6uno norpebe na ce opraHmsyje MpUCTYIHO
npeaaBamkhe.

5 CTPYUHA JJEJATHOCT KAHIUJATA

hitp fiwwea ues.s ha

nhone: +387 57 320 330; 320-150; 340 464 fax. +387 57 320 33C



Vinpepanier y ACToMHOM Capajeny University of East Sarajevo

aHAMAAT HABOMIM Ja je eTOp Y TPH (3) wacomnuca, peleH3EHT ¥ 35 (Tpuaecer MeT) Yaconuca, Te ia nocjenyje
TPy4Hy €KCIEpTH3y H3 oGnacTH KBAHTUTATUBHE CKOHOMHMjE, MEHALIMEHTa, MyJITMBAapHALIMOHE AHANU3E,
pULLIEKPUTEPU]CKE aHATIH3E U My JITHBapHaLIMOHE aHATH3E, MapKeTHHIa, MHBECTHLIMOHOT OLUTyiHBaba, MOCJIOBHO
0Ty uMBatba, TypH3Ma U EKOHOMMUKE NOJLONPUBPEL.

akofje, kaHanaaT AIUC ITywka je A0CTaB1O cepTHHKAT KOjUM Ce notephyje 1a je OHO PELEH3CHT 33 110 panosa
MPDI yaconuca y nepuoay oA 2021. no 2023. roauHe.

I TIOJAIY O KAHJUJIATUMA
TPERM KAHJTUJAT
“OCHOBHU BUOI' PA®CKH NOJIAIIA

1
Ume (¥Mme jeHOT pOAMTEIbA) U NPE3UME

opo (Ponosby0) Hunuh

b
Jlatym 1 MjecTo pohera
2.03.1987. roaune, bpuko

YcraHoBe Y KOJI/lMaje KaHauaar 01O 3arnocJieH
BPOIICKH YHUBEP3UTET Bpuko IMCcTpHKT; Brana BpuKo IHCTPHKTA BuX; ExoHoMCKH QaKyJTeT, Y HUBEP3UTET Y

3JIH
3parba/pagHa MjecTa
extopa Ilopecke

MowenT; UHCTIEKTOP 32 KOHTPOIY BEIMKHX nopeck1x oOBe3HUKA, Bpuiunail 1y KHOCTH MP
pase, BULIM CTpyHHH CapafiHiK 33 npuieM W 0Opady 3axTjesa 3a OyueT 1 BUpMaHU3aLHu]y; ACHCTEHT.

yIl
Hayuna obnacTt

J[pyluTBeHE HayKC
Y1aHCTBO Y Hay4HHUM W CTPY4HUM opranuzalujama uiu yapyKehUMa
2. CTPYYHA BEUOTPA®UJA, JTUIJIOME N 3BAIbA
OcHOBHE CTYAHje/cTyuje NpBor HHKIyCa
Hasus MHCTMTYLHM]jE, TOIMHA YINCA U 3aBpLICTKA
'VuusepsuteT y MCTOUHOM CapajeBy, EKOHOMCKH dakynTeT y bpukom, 2006-2011
Hasne CTYAMjCKOr MPOrpaMa, u3jlasHor Moy na
PauyHOBOJCTBO U ¢uHaHCHje

CTeyeHOo aKaJieMCKO 3Bambe

[IATIOMUPaHK €KOHOMHCTA
IMocTaANIIOMCKE cTyauje/cTyinje APyror HMKIyca
Hasns MHCTUTYLHMjE, TOIMHA YIINCA U 3aBPLICTKA
uupep3utet y Tysnu, Exonomcku axyarer Tysna, 2011-2013
Hasue cTyAMjCKOT Nporpama, u3nastior MojyJa

MapkeTHHT

CTeuyeHO aKaJeMCKO 3Bambe

Marucrap eKoHOMHje

Hacnos MarMCTapCKor/ macrep pana

'VTuLaj CTPaHKX yJlaramwa Ha TPAKULIHE nepdopmarce npenyseha y npexpaMbeHoj WHIyCcTpuju bocHe 1

X epLeroBuHe

Vaka Hay4Ha/yMjeTHHUKa obnact

MapKkeTHHI

)IOKTOpaT/CTyIlHje Tpeher nuKJyca

Hazue MHCTUTYLM]E, TOJIMHA YIHCA U 3aBpLICTKA (matym npujase u oadpane aMcepranmje)
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'V uueepsuter y Tysnu, Ex
11.02.2020. ronuHe)

onomcku daxynrer Tyana, 201 3-2020 (naTyMm TpujaBe HUj€ HaBe/IeH, NaTyM onbpane:

HacJioB JOKTOPCKE 1

ucepTaumje

X epLieropuHe

MapKeTHHT JIOKalje Kao ACTePMHHAHTA MPUBJIAUCH2 CTpaHMX MHBECTHLMjA Y PEaiHH CEKTOp Bocue n

V3ka Hay4Ha 00JacT,

CTEYEHO aKaJeMCKO 3BaHkC

IMapkeTuHr, JIokTop ApYITBEHUX HayKa/3HaHOCTH U3 nozpyyja eKOHOMHje

Ilperxoanu n3dopu

e =

y 3Bama (MHCTHTYIH]A, 3BA€ H nepHo)

yoka nayuHa obnact Map

1. EBpONCKH YHUBEP3UTET ,Kallos” Tyana, EkosoMcku akyJITeT, TOLCHT 38 Hay4HO nosbe EKOHOMCKE HayKe

| °

KEeTHHT ¥ noructka, 2020 — u Tpaje

3. HAYUHA/YMJETHHUYKA JJEJATHOCT KAHAUJATA

PajoBu npuje npBo

I /i noc/beamer n3dopa/pensdopa

Foreign Investment in the
\Management, 7(3), 22-33.

The research goals are
BiH, to determine the

HanomeHa: Komucuja je y
1) noxrauka 2. 3akOHa O B

TocTaBmeHy paloBU KOJH

1. Smajlovi¢, E., & Nini¢,
5" International Scientific
317.

2. Cmajnosuh, E., Cunana

pujexe Tape, [V Hayuio ¢

614.
6. Cmajnosuh, E., u Hunu

JlocTaBibeHK panoBH 06jaB/beHH Y MOCHEHNX 5 (romuHa):

1. Sinanagi¢, M., Civi¢, B., & Nini¢, B. (2019). Key Aspects of Place Marketing as Instrument for Attracting

The paper explores the key aspects of place marketing in terms of their importance for attracting foreign
investment into the real sector of Bosnia and Herzegovina (BiH). The research problem in this paper is the
identification of the key features of place marketing for BiH as an investment destination as well as the
features important to foreign investors when they make decisions on investing into the real sector in BiH.

problems that foreign investors face in BiH, to gain knowledge of foreign investors’ perception of BiH as an
investment destination, and to determine desirable features of place marketing of BiH for attracting foreign
investment into the real sector. The paper briefly highlights the importance of place marketing for attracting
foreign investment and the characteristics of place marketing as an instrument for attracting foreign
investment. The research results show that economic and legal framework is the key challenge in the
development of marketing BiH as a desirable investment destination, and BiH is not recognized as a
desirable investment destination.

7. crag (1) IlpaBunHuMka O yCJlOBHMA 3a u3bop y Hay4yHO-HAaCTaBHa, yMjeTHMUYKO-HAacTaBHa, HacTaBHa H
capaJHUUKA 3Bakba (,.Cayxbenn rmacHuk PernyOiuke Cpricke™, 6poj: 2/22).

MpOM3BO/A y CBUJECTH MOTpOLIAYA, [TocnogHu Koncyrmanm, 61-67.

3. Hunuh, b. (2015). MapkeTusr nokaumje y GyHKUHMjU NpUBJIAU€Ha CTPaHuX WHBECTHLIM]ja Y pexpambeHn
cexrop Boche u Xepuerosuue, [V HumepHayuonana Hayuna Kongepenyuja, Exonomuja unme2payuja,
H3a306U eKOHOMUJ€E Y KPU3HOM OKPYACerby, Exonomcku ¢hakyimem YHueepsumemay Tyznu, 227-243.

4. Huuuh, B., u Cunanaruh, A. (2015). McTpaxuBaibe TYPHCTHYKOT MOTEHLMjaa 1 GpeHanpae KamboHa

5. Smajlovi¢, E., Kamari¢, A., & Nini¢, B. (2014). Marketing location as a key of determinant for inflow of
direct investments into Bosnia and Herzegovina, International Journal of Management and Sustainbility, 596-

Real Sector of Bosnia and Herzegovina. Eurasian Journal of Business and

 to determine the reasons motivating foreign investors to invest into the real sector in
infrastructure features of BiH as an investment destination, to determine the key

003up 3a pazMatparse y3ena HaydHH paj nox peanum 6pojem 1. (Ynan 81. cras | Tauk
1cokoM oOpazoBatby (,CiyKOeHH racHHK Pemny6muke Cpricke™, 6poj: 67/20) n qnau]

cy 00jaB/beHH NpHje BULIE 01 5 (ner) roauHa:

B. (2016). Determinants of selection of wellness centres and satisfaction of visitors,
Symposium ECONOMY OF EASTERN CROATIA — VISION AND GROWTH, 308-

ruh, A., u Huuuh, b. (2016). VTHLa) UMHLA 3€MJbE MOpHjeKJIa Ha MO3MLIMOHHPAbe

mpyuna kongpepenyuja Jaxopuscku nociosHu oanu.

h, b. (2014). Yrnora 1 3Ha4aj TYPUCTHYKE TIOHYAC Y JIECTUHALIMjCKOM MapKEeTHHTY, J

ocnogHu koHeynmanm, 6, 40.
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Hanomena: Hagenene pajose o6jassbene npuje Buwe oa 5 (net) romHa KomucHja Hije y3umana y pazsMarpatse
(Ynawu 80. crae (3) 3akona o Bucokom obpasosaiy (,,Ciysxbenn rnacunk Pery6anke Cpricke®, 6poj: 67/20)).

Pajnosu nocanje nocseamer nzdopa/penzdopa
1. Hunuh, b., Bunakosuh, P., u bpauh, M. (2022). Tewxkohe ca kojuma ce cTpaHu HHBECTHTOPH cycpehy

NPUJIHKOM MHBECTHpaa y npexpambeny unayctpujy boche u Xepuerosute, X Melynapoonu nayunu cxyn,
Cuzyprocm u keanumem xpane, Eeponcku ynusepzumem Epuko, 564-578.

Y caBpeMEHO] JIMTepaTypH U MOCIOBHO] MPAKCH, YECTO CE TOBOPH O CTPAHMM MHBECTHUIIM]aMa U HsUXOBOM
NO3UTHBHOM YTHLIA]y Ha EKOHOMCKH PacT H pa3Boj. 3a MHOre 3eMJbe, a II0CeOHO OHE Y pa3Bojy,
KapakTEPMCTUYHO j€ N1a y OKBUpY JoMahe eKOHOMHje MOCTOjH H3paXKeH HeN0CTaTak PUHAHCHjCKUX
CpeACTaBa, CaBPEMEHHUX TEXHOJIOTHja M know-how Koju Cy Hy»KHH 3a IPHBPEAHH pacT U pa3eoj. [Ipuiueom
CTPaHHX MHBECTHLIMja MOryhe je 00e30MjeIMTH HEONIXOHE pecypce KOjU BPJIO YECTO MPEACTARIbA]Y
HajBasKHHjH M3BOP KalMTaNa 3a 3eMJbe Koje nx ancopbyjy. M3 Tor pasnora je uspaxena KOHKypeHIHMja
u3Mely 3emasba y norsiesly CTBaparwy aneKkBaTHOT MOCIOBHOT aMGujeHTa koju hie npusyhu Behn 6poj
CTpaHuX WHBecTHTOpA. Briane semarba 1a 6u ce n3bopuie Ha HHBECTHLIM]CKOM TPKHIUTY yCMjepaBajy CBoje
aKTMBHOCTH Ka npuiarohaparwy MocjoBHOT aMOMjeHTa 3aXTjeBUMA CTPAHUX HHBECTUTOPA C jeIHE CTpaHe, U
KOHTHHYHPAHO BpLUe NPOMOLIMjy CBOT MOCJIOBHOT MOTEHLHjana, ¢ apyre crpate. Kao wro je Beh peueHo,
CTpaHe WHBECTHLIMjE NPEICTAaRIbajy 3Ha4ajaH M3BOP KaIUTana 3a MHOTe 3eMJbe U omoryharajy mHuXoBR
€KOHOMCKH pacT M pa3Boj. aa O ce 06e3bujenno pact npexpambene nHmycrpuje y Bochu u Xepueropuuu,
HEONXOMHO je oMoryhutu Behiu npuaKB cTpaHUX WHBecTHLH]A. [Ipunukom ynacka Ha
GocaHCKOXepLEeroBaiyKko TPIKUIITE, CTPAHH HHBECTHTOPH ce cycpehy ca BenukuM Gpojem npobiema, koju
Tipyje CBera Npou3uiase us: IyT MPOLEC PeriCTPORaka npeay3eha, KOMILTMKOBAHE 3aKOHCKe peryaTHRe,
TeLUKOhe TIPpHJIHKOM [106ldjalba Fpa}jeBHHCKe JA03BOJIE, 3al10UlJbaBakbe paaHHKa, 3alITHTa HHBECTHTOpA,
ropecKa MOJIMTHKA, HEKBaTM()MKOBaHA paiHa CHara U HeMoryfliHOCT KpeauTupara.

2. Bulatovi¢, A., Nini¢, B., & Stankovi¢, N. (2021). Impact of foreign direct investments on company market
performances, International Journal of Economics & Law, 11(33), 74-88. (ERIH+)

The aim of this paper is to determine the effects of foreign direct investment on improving the market
performance of companies. Accordingly, through the theoretical concept of the research, the factors through
which the host country attracts foreign investors have been identified. The effects arising from foreign
investments, both from the point of view of the host - the recipient of capital, and from the point of view of
the foreign investor - the provider of capital, are also presented. In the empirical part of the research,
companies operating in Bosnia and Herzegovina are observed, which have a foreign share in their capital or
the entire ownership of a foreign investor. Special attention during the research was paid to the impact of
foreign investments on strengthening the market performance of companies such as: increasing production,
increasing sales, deepening the product range, increasing managerial and technological know-how

3. Hunuh, B. (2021). Y1uuaj nanaemuje COVID-19 Ha TypHUCTHYKH MOTEHLMjan ca NOCEGHUM OCBPTOM Ha
bocuy u Xepueroeuny, IX Mehynapoonu nayunu ckyn, COVID-19 Hzazosu u nocweduye, Esponcru
vHusepsumem bpurxo, 277-284.

Typuzam npeacraesba BpJIO BaKHY NPUBPE/IHY I'PaHy y caBpeMeHOM ApywTBy. [locToje apxkase uuj ce
NPUBPEJIHM PACT MPETEKHO 3aCHUBA Ha TYPU3MY, kao WTo cy Manmueu, Cejuuiu, JIoMMHUKaHCKa
Peny6muka. MelyTum, nocroju u Benuku 6poj apskasa 4uj ce 3Ha4ajaH Auo GpyTO ApYIITBEHOT MPOM3BOMA
3aCHMBA Ha NMPUXOAMMA Ol TYpHU3Ma, Kao wTo cy I'pyak, Kunap, Manta, llIlnanuja u MHoOre ipyre eBporicke
npxase. Hakon nojassbysama Bupyca COVID-19 y kiHeckom rpagy Wuhuan v meroBom mmpemy 1o
LIMj€JIOM CBHjETy, CaBPEMEHO IPYLITBO KaKBO MO3HAjEMO MOYeNo je 1a ry6u CBOje OCHOBHE NMPUHLIUIE Ha
KojuMa ce 3acHuBa. Ipuje cBera, apsKkaBe NOCTajy 3aTBOPEHe, APACTHYHO ce cMmatbyje duyKTyauuja
CTAQHOBHHIITBA, KAKO M3 MOCJIOBHUX TaKO U TY PUCTHUKHX pa3fiora. MHOre WHLYCTPHjCKE TPaHe Cy Ce Haljie
NpeZl KOJIancoMm, MpHje ceera aBHo caobpahajue KOMMaHHje, 3aTHM YTOCTHTEJbCKH 06JEKTH W CBa MHIYCTpHja
BEe3aHa 3a TypHu3aM. YBaxxaBajyhu HOBOHACTaIy CHTyaUHjy, MIPHUMapHa MOTPOIIha KO CTAHOBHMINITBA Ce
NPOMMjEeHUIa U CAMHUM THM OTlajia je NOTPakiba 32 MHOTHM NPOWU3BOANMA, LUTO j€ PE3YJITHUPAIO OTIITHM
najaom npuxoja. MHOro HOBYaHUX CPEACTABA j€ MPEeyCMjEePEHO V 3IPABCTBEHH CEKTOP M CAHUPAH-E
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Hocs/peauiia H3a3BaHUX BUPY COM COVID-19. Cgjercke npuspeae 1a 6u wramme W3 npodsieMa y Kojem ce
HaJa3e MPUCTYMajy pasiHiuTHM MOJeIUMa Y TIpyXKatby [IOJICTHLIQJHUX Mjepa KOMMaHHjaMa.

4. Huuwh, B. (2020). YTHua) perHOHaTHUX eKOHOMCKMX MHTErpalluja Ha MpuuB CTPaHHX uHBecTHLMja y BOCHH
i XepLeroB1UHH, VII Mehynapoonu Hay4Hu CKyn, Eeponcrke u Espoasujcke unmezpayuje, Eeponcku
yrugep3umem bpuko, 358-368.

PanuaaH Hanpeaax rioGanusaumje obapesyje CBaKy 3eMJbY 11a CC MOpa TAKMUYHMTH Ca ApYTHM npuBpeaaMa
y mpolecy npyBaucHha CTpaHuX uiBecTULja. C 003MpoM Jia ApraBe HUCY ¥ cuTyalHju 1a obe3zdujene
CpejCTBa 3a TPUBPEAHH pa3Boj M NobbLIAME KHBOTHOT cTaHaap/a CTaHOBHULITBA, PeCypce 06e36jehyjy
yTEM CTPaHUX MHBECTHLIAjA. Y CAaBPEMEHOM MOC/IOBHOM aMbujeHTy CTpaHe MHBECTULIje MPECTaBIbajy
jenas on Haj3HauyajHUjuX N3BOpa KamHTala, HApOUMTO 3a 3EMIbE Y pa3BOjy W 3eMTbE Y tpanzuimju. Ma Tor
passiora, Ap)KaBe 1a 6u 0be36ujenusie Behy KOHKYPEHTHY MPEAHOCT MHTErpuLly Ce Ca ApYruM ApKaBama
ycrocTapbajyhiu pasiuauTe GumaTepalHe U MyJITUIATEPaIHe OAHOCE. Ha Taj HauMH 10/1a31 10 noeehama
BeJIMUMHE TPKAIITA (OCTBApHBaha ekoHOMHje 0OuMa) 1 paunouanmauuje NPOU3BOIILE (CMAEIHE
JAMCTOp3Kja U MapriHAHUX Tpoukosa). bocua 1 XeplieroBuHa je y noTmyHOCTH onpezuje/beHa 3a
u3rpajiby andepante eKOHOMMjE yTeMeJbeHe Ha TPHKUIITHUM NpPUHLMNMMA H CTOGOIM KpeTarba Jby 1,
xanuTana, poda u ycnyra. [lornuennua je criopazyma o Crabunu3alyjyu U NpUIpYKUBarby EU xao u
Cnopaszyma CEFTA.

Hanomena: On HapeneHe 4 (uetnpu) TyGIHKaLA]E, xomucHja je y 003up 3a pasMaTpame y3esia HayyHe paaose
noa penHnM OpojeBuMa 2.1 3. (Unan 81. crap 1 Tauka 1) noarayka 2. 3aKOHa O BHCOKOM obpazoBamy,
(,,CiyxbeHH TIACHHK PenyGnuke Cpricke™, 6poj: 67/20) u unany 7. CTaB (1) TMpaennHuka 0 yCI0BMMA 32 n300p
ly Hay4yHO-HacCTaBHa, yMjeTHHYKO-HaCTaBHa, HacTaBHAa M CapaJHH4ka 3Bakba (,,CyxbeHn racHUK PenyOnuke
Cpricke*, 6poj: 2/22). [y6aukaumja nozi peHUM opojem 1. nuje knacH(pUKOBaHA Ka0 Hay4YHH, HCTO Kao CTPY4HH
van. TTy6nukanyja noi peaHum GpojeM 4. He MpUNaja YxKoj Ha 4yHOoj 061acTi MapKeTHHT.

. OBPA30BHA JJEJATHOCT KAHJNJATA

OGpa3oBHa 1jeIaTHOCT MPHJE NPBOI H/HIH /NOC/bENHET W3

6opa/pen3dbopa

Kanmuaar bopo Hunuh Hasoau Ia je yroBopom 010 aHraxoean kao acucTeHT Ha EKOHOMCKOM (aKymiTeTy
nupepsutera y Ty3nu y 3MMCKOM cemectpy 2016/17 roauHe Ha npeaMery Crpatersje MehyHapoORHO
MapKETHHTa H Y JbETHOM cemectpy 2016/17 roauHe Ha npeaMeTHMa MapKeTUHT, TMocnoena eTvka, E-MapKeTHH
u TToCJI0BHH MapKCTHHI.
O6pa3oBHA AjeaaTHOCT nocanje nocheamer n36opa/pensdopa
anmunar bopo Hunwh Hasomu na je Kao NOLCHT Ha EBpOIICKOM YHMBEP3HTETY Bpuko AucTpukTa bu
AHra)KOBaH y 3UMCKOM CEMECTpY 2020/21; 2021/22 u 2022/23 roauue Ha npeameTivMa ExOHOMMKA Typu3Ma U
MuTepHn oOpavyH, 10K je 'y JbeTHOM CEMECTPY 2020/21; 2021/22 1 2022/23 ronuHe aHraxoBax Ha MpeAMETHMA
MapkeTHHr 1 PHHAHCH]CKA TPIKHIITA.
Pe3yaTaTn aHKeTe
aHMAT HUje JOCTaBHO J0Ka3€ O pesyJITaTHMa CTY ACHTCKE aHKeTe.

Mudopmanuja o opKaHoM NPUCTYTIHOM NpeaaBaiby

aHAMIAT MMa MCKYCTBO Yy HacTaBH (mouent Ha EBpONCKOM YHUBEP3UTETY ,Kallos” Tyzna, EKOHOMCKH
bakynTeT), M1 Ha OCHOB Tora Huje 6uno norpede 1a ce opranns je IPUCTYTHO MpeIaBabe.

5. CTPYYHA JJEJATHOCT KAHJAUJATA

anmanat bopo Hunnh Huje y TIPHIIOKEHO] JIOKYyMEHTalMj1 H

2BEO J10KA3€ O CTPYHHO] JjeNaTHOCTH.
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PE3YJITAT UHTEPBJYA CA KAHJAUJIATHMA

Komucuja je, carjiacHo ca 4llaHoM 4a. TlpaBWjHMKa O TOCTYNKY H ycnoBima 1300pa
akajeMcKor ocod/ba YHMBEP3UTETA Yy Ucrounom CapajeBy, HaKOH MMEHOBAba OJlJIyKOM
HayuHo-HacTaBHOT pujeha ExoHOMCKOT dakynrera bpuko Vuupepsutera y Mcrounom
CapajeBy Opoj: 03/2-97-4/2 op 15.02.2023. ronnHe, U3BpLInia yBu1y MpHjaBe KaHauaTa Koju
cy ce MpHWjaBUIIM Ha KOHKYPC 06jaBbeH y AHEBHOM JIHCTY .Inac Cpncke® ol 18.01.2023.
ro/MHE, a 32 W300p y aKaJeMCKO 3Barbe JOLIEHTA 32 Y)Ky HayuHy 00acT MapKeTHHT.

HakoH yBHza y NpujaBe KaH1uAaTa, Komucuja je yTBpauIa Ja cy cBe TpH npujaBe ypeaHe,
GnaroBpeMeHe U MOTIYHE.

KomucHja je opxkana MHTEpB]y ca KanauJaaTuMa aaHa 01.03.2022. roaune y 11.00 uacosa, y
npocropujama ExonomMcKor dakyntera bpuko YHuBepsuTeTay HUcrounom CapajeBy.

Pasropopy Ca KaHIMAaTHMa Cy NMpucycTBoBala npa unana Komwucuje (npod. ap Mowmuunno
Mossuh 1 npod. ap Ieprua Maiypa).

Kowmucuja je pasroBapajia ca KaHan1aTima nocrasbajyhn nm cibeaeha nurarma:
[Mpod. ap IMepuua Mauypa:
1. XONUCTUUYKNA NPUCTYTI MapKeTUHTYy?

. CrieunMuHOCTH MPOM3BOJA Y OLHOCY Ha oCTasle MHCTPYMEHTE MAPKETHHI mukca?
3. KpanuTeT 1 MOY3/aHOCT NOJIaTaKa NPUKY NbCHAX nytem VHTepHera?

pod. 1p Momyuio [Tossuh:
1. JlerepMHHAHTE NOJIUTHUKE 1MjeHa y MehyHapoaHOM MapKeTHHTY?

_ CowupoiolKe JeTepMUHAHTE NoHalarba noTporaua’?
3. CrieuryHOCTH ycayra?

HTEPBjY j€ 3aBpLICH Y 12.40 yacosa.

HakoH 3aBpIIEHOT MHTEP]ya YJaHOBH Komucuje 3aKkibyuyjy /i jeé KaHaunar Jlejan Temnh rao
HAjNOTITYHU]E, HajyBjepJbUBH]C U HajTayHHje OArOBOPE Ha CBA [loCTaB/bEHA MUTamba O/l CTPaHe
unarosa Komuchuje.
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I 3AKbYUYHO MUIILBEILE

=

Kagaujara 0JIHOCe MMWHMMAJHHU YCJIOBH 34 M3

EKCrIMUMTHO HABECTH Y Tabenu Y HaCTaBKy Jla 1A CBaKW KaHAnAatT HCIy HhaBa yCJ0BE

3a H360p Yy 3Bambe WY UX HE UCITYHaBa, Y3 00aBe3HO KOHCTATOBALE J1d JIU ce Ha

Oope y 3Bama U3 3aKoHa 0 BUCOKOM

o6pazoBamy (..CiyxOeHH IIacCHUK Peny6auke Cprcke®, 6poj: 73/10, 104/11, 84/12,

108/13. 44/15.90/16. 31/18. 26/19 u 40/20) nau u3 3aKOHa 0 BACOKOM 00pa3oBamby

(..CryskOCcHH IJIaCHUK Peny6nuke Cpricke', 6poj: 67/20).

Hpeu kanauaar — Jlejan Temuh

BUCOKOM 00pa3oBab

Ha xanauaara ce npumjery]y MUHAMAIH! Y
,,CiyxOeHu rinacHuK

CJ10BH 3a n360p Y 3Bambe U3 3aKOHa O
Peny6auke Cpncke™, 6poj: 67/20)

MuHUMAaHU YCJIOBU 32
u360p y 3Bamke

HCnymhaBa/He

UCIy HhaBa

HagecTH pesyJiTare paja (yKOJHKO
My HaBa)

1. HayuHo 36arbe QOKMopa
naykay 00206apajyhoj
nay4Hoj obnmemu;

2. Hajmaree mpu Hay4nd paoa
u3 nayune obnacmu 3a Kojy ce
6upa, 0bjaswenay Hay4Hum
yaconucuma u 300pHuUYUMa
ca peyensujom, 00 Kojux je
najmaree jeoan objaeven y
HAYYHOM YACONUCY
MehyHapoOHo2 3Ha4aja wiu
HAay4HOM CKYNY

uCIymana

JIoKTOp HayKa — EKOHOMCKC HayKe

apauaar je objaBuo  UeTpHAeC
ajoBa W3 YKe HayuHe oOnactu
apKETHHT Y TIOCIbe/IH:HX MET TOJMHA,
011 KOjUX je ocaM Komucuja y3ena Yyl
pasmatparbe. T1eT HayuHHX pajoBa je
0GjaB/bEHO Y MCTAKHYTOM HacOTHUCY
MeljyHapoIHOT 3Hauaja Miin uaconucy
MehyHapojHor 3Hauaja.

WL UMA RO3UMUBHY OYJeHY
nedazouikoz paoay
cmyOenmcKum aHkemama
MOKOM UjeIOKYNHO2
npemxo0Hoz u360pioz
nepuood.

ucnymana
mehynapoonoz 31avdja, Kauauaar je 00jaBuo TpH HayuHa paj
W3 yike HayuHe obnacTi MapKeTHHT Y
nepuoay OJ MOC/bCIBEr peusbopa y
spamLe BUIIETr ACHCTEHTa, OJ KOjHX ]
jenan pan o0jaB/beH y HMCTAKHYTOM
Hay4yHOM  4acorucy melyHapoHO
3Hayaja.
3. QoKkazamne HacmasHuvKe
cnocobrocmu, 0OHOCHO UMd
NpUCMYNHO npgaaeame us PQ“{ AMAaT j¢ MpHIOKHO OMTYKY
obnacmu 3a Kojy ce bupa,
. . MpeTX0AHOM M300py y 3Bame BULIC
HO3UMUGHO je oyujerbeH 00
acucTenTa, Kao M pE3yJrare
GUCOKOULKOTICKE YCIMAHOBE g .
UCIy HhaBa CTyJeHTCKe aHKETe Kojuma J0Kasy)

MO3WTHBHY OLjEHYy MeaaromKkor pan
TOKOM  1jeJJOKYMHOr  NPETXOAHO
1300pHOT MEprHoaa.

JIpyrH KanauaaT — Aauc IMymxka

nitp Hwwew ues 1s ba

=

phone: +387 57 320 330; 320-150. 340 464 fax: +a87 §7 320 33C



Vimpepanrer ¥ ACTOMHOM Capaiesy University of East Sarajevo

BHCOKOM 00pasoBaby (,,CilyibeHn riacHuK Peny6auke Cpricke™, 0poj: 67/20)

Ha kaHauaTa ce mpuMjerbyjy MUHUMAIHK YCI0BH 33 u360p y 3Bame U3 3aKOHA O J

MuHUMaJIHH YCJIOBH 32 UCIyHhaBa/He HagecTH pe3yirare paja (yKOJIMKO
u300p y 3BambE UCTyHwasa HCITy HbaBa)

1. nayuno 36aree 00kmopa

nayia y 00206apajyhoj R — JloKTOp IpYLITBEHHX HAYKa/3HAHOCTH

. = . .
Hay4noj obracmu; U3 MojJipyyja CeKOHOMH]e

anauaar je o0jaBuo ocaM HayuHM
afoBa Y TIOC/bEIHMX TeT TOAMH
(ueTvpy Hayuna paja cy 00jaBbeH
HAKOH 1300pa y 3Barbe JOLEHTA). (3:37
UCIyHhaBa pajoBH Cy 00jaB/beHH y HCTAKHYTOM

yaconucy mehyHapoaHor 3Hauaja Win

yaconucy MehyHapoaHor 3Hayaja |
npunazajy yxoj Hay4yHo] 00sacTu
MapKeTHHT.

u3 Hayune obnacmu 3a Kojy ce
6upa, 0bjasLenay HayuHuM
yaconucuma u 30oprnuyuma
ca peyen3ujom, 00 Kojux je
najmarve jeoan 00jagmen y
HAYYHOM YACONUCY
MehynapoOHo2 3Ha4aja un
HAayYHOM CKYny
mehynapoono2 3naqaja;
3. doxazane HAcCMasHuyKe
enocobHocmu, 0OHOCHO UMd
NPUCTYNHO Npedasarse U3
obnacmu 3a xojy ce bupa,
NO3UMUBHO je oyujerseH 00 Kauaupar je TPWIOKHO OMIYKY O
BUCOKOULKOIICKE YCMaHo6e ——— u3bopy |y 3Bame JoueHra H
Wil UMA NO3UMUGHY OYjeHy TTosbonprBpeIHOM daxynrery*
nedazouwikoe paody Vuugepsutera ,bujesbuna’ BujesbuHa.
cmyOeHmeKuM ankemamd
MOKOM YjeJOKYNHO2
npemxo0no2 u300pHo2
nepuodd. Jﬁ
Tpehu kananaat — bopo Hunnh J
Ha KaHIMAaTa ce NpUM]jeibyjy MUHAMAIHH YCII0BH 33 1360p y 3Bambe U3 3aKOHa O
BHCOKOM 0GpasoBatby (,CiykOeHH racHUK PenyGuuke Cpncke, 6poj: 67/20)

2. najmarse mpu Hay4na paoa TK
P

MUHKUMAIIHHA yCJIOBH 32 UCIy haBa/He Hasectu pesyarare pana (YKOJIHMKO
u300p y 3Bame MCITY BbaBa UCTTYH-aBa)
1. nayuno 36are 0okmopa

JlokTop ApYITBEHHX HAYKa/3HAHOCTH

xa v oozoeapajyhoj X A
nayxay 6apajyiol ueryH-ana 13 MoJipyyja EKOHOMH]E

Hay4noj oonacmu;

2. Hajmaree mpu Hayuna paoda
u3 Hayune obracmu 3a Kojy ce
6upa, objasmenay HayHHUM
yaconucuma u 30opnuyuma
ca peyensujom, 00 Kojux je
najmarse jedan 00jasoen y
HAYYHOM 4ACONUCY

Kanaupar je o0jaBuo MeT Hay4yHW
pafoBa y TOC/bEALHX MET roanH
(ueTupy HayuHa paja cy oOjaB/beH
HakoH M300pa y 3Bambe JOLEHTa), O
UCTY HhaBa kojux je Tpu Komucuja ysena 'y
pazmarpame (yxa HayiHa o0Jiac

MelyHapooHo2 3Havaja wiu MapK'eTu;r). Jenan ol HaBeAcHa TpH
Hay4HOM CKyny pana je 00jaBJbEH Yy Hay4HOM 4yacoImnucy

MeljynapooHoz 3Ha4aja; MehyHapo/Hor 3Hataja.
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2. doxazane HACMAGHUYKe
cnocobrocmu, 0OHOCHO UMd
npucmynHo npeoasarbe u3
o6racmu 3a Kojy ce bupa,
NO3UMUGHO je oyujerseH 00 Kanauaar je npuiaokKuo oMTyKy o
BUCOKOULKOIICKE YCMAH06E Henymaga 1300py y 3Barbe I0LEHTA Ha
WU UMA NO3UNUEHY OYjeHY ExonomckoM Qakysntety, EBponicku
nedazoukoz paoa y yuugepsurer ,,Kallos™ Tysa.
cmyO0eHmcKuM ankemama
MOKOM YJCIIOKYNHOZ
npemxo0Ho2 usboproz
nepuooq.

Ha pacrnucanu KOHKYpC 32 u360p HACTAaBHHMKA y 3Bakhe JOLCHTA 3 YIKY Hay4Hy obnac
MapKeTHHT, prjaBuia cy ce TpH kanmunara: Jejan Temnh, Anuc Ilymika u Bopo Hunuh.

Hakon yBHIa y AOCTaB/LEHY JOKyMEHTallMjy KaHauaara, Komrcuja je yTBpauia Ja cy CB
TPU KaHI1J1aTa nojHWjena ypeaHe, OnaroBpemeHe M nornyHe npujase. CXOIHO
HaReIeHOM, CBA TPU KaHau/ara ¢y nospana Ha UHTEPB]Y .

[IpuaMKOM BPEAHOBakA HCIYHCHOCTH MUHMMATHUX YCJ0Ba 3a n300p y 3Bare U3 3aKoH
o BrcokoM 0bpasoBamby (,CiyKOeHU r1acHuK Peny6anke Cpricke™, 6poj: 67/20), unaHoBH
Komucuje cy ce pyKOBOAUIH Unanom 81. cras 1 Tauka 1) noxrauka 1., Unanom 81.craB 1
rauka 1) noarayka 2. 1 YnaHom 80. ctas (3) 3akona 0 BUCOKOM 00pa30Bamy (,,Cnyx0Oenu
rnacHuk Perny0nuke Cpricke™, 6poj: 67/20), Te unaHoOM 7.ctag (1) [IpaBUIIHKKA O YCJIOBUM
3a u300p y Hay4HO-HacTaBHa, yMjeTHMYKO-HaCTaBHa, HacTaBHa M capa/lHHuKa 3Bak:
(,,CiyxOeHH rIacHuK Peny6anke Cpricke™, Opoj: 2/22).

'V cknay ca HaBeEHHM M yBUJIOM Y MPHIIOKCHY nokymenTaumjy, Komuenja 3aKJby4yje Ji
cBa TpW MpHjaB/beHa KaHau1aTa MCMYH-aBajy MMUHUMAIHE YCJIOBC 32 u300p y 3Barbe M3
3aKoHa 0 BUCOKOM 00pazosamy (,CiyxOeHH rIacHUK PenyGnuke Cprcke™, 6poj: 67/20).

Ha ocHOBY OLjeHe Hay4HOI M CTpY4HOT, amn JOCafaliber MelaromKor pajna 0 KoMe
CBjejl0ue MO3MTHBHE OLjeHe Yy CTyACHTCKUM apKeTaMa TOKOM IJeJJOKYMHOT MPETXO/AHO
W3GOpHOT Tepuoja, Te AaTHX OAroBopa Ha OCTABJBEHA MHMTaMma y TOKY WHTEpBjya H
LickazaHor noTeHuMjana u aduxuTeTa 32 pasBoj y OKBMpY YXe HaydHe obnacTu
Mapxerunr, a umajyhu y By MHHUMAIHE ycioBe 3a u30op y 3Baibe, Komucuja naje
npeHOCT W NpeaIaxe Hay4yHO-HacTaBHOM sujehy Exonomckor daxynrera bpuko
'Vaupepsurera y HcrouHom CapajeBy Ja KaHAMJAT AP Jlejan Temuh, BULIKM aCHCTCH
Exonomckor dakynrera bpuko YHupepsutera y WUcrounom CapajeBy, Oyae nzabpan 3
HacTaBHMKA y 3Baibe T0IEHTA 32 yXKY HayuHY o61actT MapKeTHHT.
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YJAHOBUA KOMHUCHIE:

1. dp MomMu4uio Ioseuh, penosHE npodecop, yxa HaydHa o6nact MapKeTHHT,
Exonomcku dakynteT Bpuko Y HUBEP3UTETA ¥ WUctounom Capajesy,

IpeJicjeTHHUK ,
VRS

2. Jlp 3opau Boretuh, peloBHA npodecop, yxa HayIHa ob6nact [locnoBHa
eKOHOMHja ¥ MEHalMeHT, EKOHOMCKH daxynrer Y HUBEP3HTETA Y Beorpany,

3. Jp Mepuua Mauypa, petOBHH npodecop, yxKa HaydHa o6acT MapKeTHHT,
ExoHOMCKH (QaKyiTeT Y HUBEP3UTETa Y Bamwoj Jlymw, wian
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